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Corporate Philosophy

Continue evolving to better aid our customers

Equate the development of our people with the development of 
our company

MARUI GROUP Representative
Hiroshi Aoi
President and Representative Director
MARUI GROUP CO., LTD.

The corporate philosophy of the MARUI GROUP calls for us to “continue evolving to 

better aid our customers” and “equate the development of our people with the 

development of our company.” Acting in accordance with this philosophy, we hope to 

support the lifestyles of everyone who aims to be young at heart through our three 

businesses: retailing and store operation, credit card services, and retailing-related services.

Engaged in retailing and related services businesses, all members of the MARUI GROUP 

share a strong desire to aid their customers and bring them joy. To better accomplish these 

tasks, it is important that we continue evolving in order to close the gap between our 

customers and ourselves and become more responsive to their needs.

The development of the people at the MARUI GROUP is driven by the quest to respond 

to the desires of each individual customer. As our people develop, so does our company, 

which in turn raises customers’ expectations of us. I believe that the creation of such a 

virtuous cycle is essential in increasing the corporate value of the entire Group.

The MARUI GROUP is currently developing its business through a strategy of generating 

synergies by integrating stores, cards, and the Web. Going forward, we will leverage the 

specialized knowledge and expertise of all Group companies while developing this business 

model. Through these efforts, we aim to become a corporate group that is even more 

capable of contributing to the enrichment of the lives of our customers, our shareholders, 

and the members of the communities in which we operate.

In closing, I would like to thank you for your ongoing support and understanding of the 

MARUI GROUP.

Message from the President
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Retailing-Related ServicesRetailing and Store Operation Credit Card Services

Together with Our Customers

Together with Our Corporate Clients

Stores

Cards
Web Customers

The Continually Evolving MARUI GROUP

The MARUI GROUP develops its stores and products 
together with its customers. We invite customers to 
participate in various planning meetings and often ask 
their opinions directly. In these ways, we are working to 
develop stores, products, and services that can win the 
satisfaction of a wide range of customers.

Further, we are utilizing the Group’s various management 
resources to further enhance customer convenience 
through the promotion of a business model that integrates 
stores, cards, and the Web. As one facet of these efforts, 
we encourage customers to subscribe to credit cards or 
Internet services during regular customer service 
activities at stores. Another example of such activities is 
the integrated management of inventories at physical 
stores and for online shops.

Going forward, the Marui Group will continue to evolve 
together with its customers, which are the point of origin 
for all of its business activities.

The MARUI GROUP has accumulated a breadth of 
specialized knowledge and expertise pertaining to its 
retailing and credit card services businesses, which 
continue to evolve together with customers. We leverage 
this knowledge and expertise to offer a wide range of 
services that relate to these businesses. Through these 
services, we provide corporate clients with comprehensive 
support based on their particular business styles while 
remaining true to the customer-based mentality 
characteristic of a retailer.
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Retailing and Store Operation
Developing stores together with customers

Together with Our Customers

In its retailing business, Marui Co., Ltd., positions customers as the point of origin for all of its business activities. While 
acting in accordance with this belief, the company develops its operations centered on Marui stores. These operations 
span from the manufacturing of products to their actual sale. Hoping to truly satisfy all customers looking to enjoy 
fashion, we work together with customers in developing our stores and product lineups.

In fall 2016, we plan to open a new location in the Hakata district of Fukuoka City, Fukuoka Prefecture, which will be 
our first store on the island of Kyushu. In creating this new location, we are taking our store development efforts to a 
new level, and incorporating the opinions of numerous potential customers in the Kyushu area. Through these efforts, 
we aim to create a store that will be loved by customers from a wide range of age groups.

We gather opinions from customers when renovating existing stores as well, allowing us to develop sales floors and 
product lineups that reflect this feedback.

Store development meetings held together 
with customers

Artist rendition of completed Hakata location (left)
Map of surrounding area (above)
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Store Network
We are aggressively working to increase the efficiency 
of our store network. Accordingly, we are actively 
opening large-scale stores in prime locations through-
out the Tokyo metropolitan area. At the same time, we 
are taking a “scrap and build” approach toward stores 
that are to be closed for not living up to customer 
expectations with regard to their scale or facilities. At 
present, we have stores in a total of 24 locations. 
Going forward, we will continue to develop stores in 
new locations centered on large-scale cities.

* The Company is scheduled to open a store in the building to be constructed through the Hakata-Chuo SW Project (Tentative Name) of Japan Post Co., Ltd.
The image above is provided by Japan Post. The plan details described above are tentative and were released in July 2014. These details are therefore 
subject to change.

Location: 1-1 Hakata-eki Chuo-gai, Hakata-ku, Fukuoka-shi, 
Fukuoka 812-0012, Japan
Building structure: 11aboveground floors, 3underground floors
Site area: Approx. 5,000m2

Total floor space: Approx. 65,800m2

Anticipated area of Marui sales floor: Approx. 15,000m2

(Marui to occupy floors 1–7)
Date of opening: Spring 2016(tentative)

Overview of Hakata-Chuo SW Project(Tentative Name)



The MARUI GROUP aims to provide each individual customer with items that accurately meet their lifestyle needs. To 
this end, the Group is developing directly managed sales floors primarily stocked with its own private brands. With 
regard to these sales floors, we handle in-house all of the steps required to place products in the hands of customers, 
including product planning, manufacturing, and sales, as well as everything in between.

To ensure that our lineup of private brand products is responsive to changes in customer preferences, we conduct 
product development together with customers. As part of these initiatives, in 2010 we launched the new “Rakuchin” 
series of private brand products. Since its launch, we have continued to expand the number of products available in 
this series, introducing products in a wide variety of categories ranging from accessories to clothing. Every item 
introduced into this lineup has become a bestseller. In the future, we intend to continue developing products together 
with customers as we strive to establish lineups that can win the support of even broader ranges of customers.

Developing products together with customers

Product Jointly Developed with Customers ̶ Rakuchin Kirei Pumps
Customer preferences and needs are constantly changing, and it is 
important to remain responsive to these changes. It is for this reason 
that we feel the first step toward satisfying our customers is to solicit 
their opinions directly, and incorporate these opinions into product 
development.

Retailing

In addition to expanding the Rakuchin series to include mores sizes and a wider range of 
reasonably priced items, we also worked to improve brand recognition by strengthening 
advertising campaigns through the use of advertisements that encourage customers to try 
the fashionable and mature Rakuchin brand.

Men’s shoes sales area

Women’s bag sales area



Men’s total coordination store

ru

Women’s shoes sales area

Men’s bag sales area

In truth, approximately 90% of women express dissatisfaction with regard to the comfort of their shoes. In addressing 
this issue, we invited customers to participate in the development of a new shoe right from the planning phase. With 
their help, we created a shoe mold that is a better match for the feet of modern women and refined the design of this 
shoe to exude comfort from every detail.

There have been rapid changes in the fashion sense and preferences of customers, and people of all ages have been 
becoming increasingly more fashion conscious. The MARUI GROUP is addressing these changes by revolutionizing 
its product lineups and stores based on a concept of creating synergies between fashion, shared values, and 
reasonable prices. In this way, we aim to satisfy customers from any age group by catering to the shared needs and 
preferences that exceed the boundaries of age. To this end, we are expanding the range of sizes we provide and 
creating products that feature higher levels of comfort. Focused primarily on directly managed sales floors, these 
initiatives are being implemented with the aim of attracting a wider range of customers and increasing overall 
customer numbers.

Developing product lineups and stores matched to customer needs
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In April 2013, the Marui Group established a specialty 
shoes site for Internet sales, and followed this up with 
the launch of a specialty bag store in November 2013. 
These sites incorporate various customer requests 
such as free shipping and free returns to enable 
customers to try on the shoes in the comfort of their 
homes as well as a search engine for coordinating 
outfits with the items they purchase.

Specialty Sites for Shoes and Bags Marui Co., Ltd.

■ Overview of Marui Co., Ltd.

Name：
Marui Co., Ltd.
Established:
October 1, 2007
Capital:
¥100 million
President and Representative Director:
Masao Nakamura
Net sales:
¥329,130 million（Fiscal 2013）
Business activities:
Operation of specialty stores (operation 
and development of directly managed 
sales floors and private brands)
Operation of Marui stores, Internet sales
Employees:
4,146（As of March 31, 2014）
Head Office:
3-2, Nakano 4-chome, Nakano-ku, Tokyo 
164-8701, Japan
Tel.
03-3384-0101（Receptionist）
Homepage:
www.0101.co.jp
（Japanese only）

Developing products, sales floors, and 
stores in response to customer needs

The Internet is becoming a common fixture in our everyday lives, driving the diversification of customer shopping styles. 
Accordingly, we are seeing a rapid rise in customers that do not limit themselves to either online shops or physical stores, 
but rather use both as best suits their needs to better enjoy their shopping experience. In light of this trend, the MARUI 
GROUP is taking a number of steps to enhance the convenience of its online shopping services through the 
development of services that integrate stores, cards, and the Web. These include the integrated management of 
inventories at physical stores and for online shops and the establishment of the Marui Web channel park service, which 
allows customers to try on or pickup items purchased online at physical Marui locations. Further, we enable EPOS card 
IDs to be used for various online services other than those pertaining to cards.

Enhancing the convenience of expanding Internet shopping services

Retailing
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Advertisements 
outside of business region

Web Chanel Park

Specialty shoes site home page
Search engine with features 
customizable based on shopping style

Specialty bags site home page



In 1960, the MARUI GROUP issued the first credit card in Japan, using the word “credit” to dispel the image of 
monthly payments that was strongly associated with preceding credit services. Since then, we have continued to 
evolve our credit card services by introducing such revolutionary services as the on-the-spot issuance of cards at 
stores. As the culmination of these efforts, in March 2006 we launched the EPOS card, which combines all the appeal 
of Marui’s credit cards with the universality of the Visa brand. These services allow us to respond to a wide range of 
customers’ credit needs.

The MARUI GROUP operates a comprehensive credit card services business, which includes such services as credit 
sales that offer users both convenience and peace of mind as well as trustworthy cashing services. In addition, we are 
constantly developing new cards to be provided. Going forward, we will continue to improve the convenience of our 
credit cards by integrating stores, cards, and the Web through means such as expanding the EPOS Net online service 
and other members-only services. By supporting the various different lifestyles of customers with these services, we 
aim to evolve our credit cards into the type of card that users will continue to carry for all time.

Responding to a wide range of customer needs to evolve cards
that users will continue to carry

Cards Worthy of Being
Customers’ Primary Credit Card

In 2011, we introduced the new Platinum Card into our 
lineup of credits cards. This card joined the ranks of the 
Gold Cards and Design Cards that we have been offering 
since 2008. Further, in 2012 we eliminated the expiration 
dates for points earned through usage of Gold and Platinum 
cards and also started the on-the-spot issuance of Gold 
Cards at stores. In these ways, Marui is working to make its 
cards worthy of being customers’ primary credit card.

Credit Card Services
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　Enhancing convenience and expanding members-only services

The MARUI GROUP is implementing various initiatives to enhance the convenience of its credit card services and 
expand the range of associated members-only services. As part of these efforts, we have strengthened our system for 
issuing cards on-the-spot at stores. Also, we hold special bargain sales events for members four times a year and have 
expanded the number of membership benefits in other ways as well. These initiatives have proven beneficial as the 
number of people holding Marui credit cards had reached approximately 5.42 million on March 31, 2014.

Increased Convenience through
EPOS Net

Card Issuance Using Tablet PCs

We have begun using tablet PCs to facilitate the issuance of new EPOS 
cards at all Marui stores. These tablets enable us to utilize a paperless 
application process by eliminating the need to fill out conventional 
paper-based forms while simultaneously realizing significant 

improvements in the level of 
confidential information management.
Moreover, this system allows us to 
offer on-the-spot issuance of Visa 
cards in about 20 minutes, and also 
helps improve operational efficiency, 
increase card usage, and reduce 
costs related to mailing materials 
and other matters.

EPOS Net is a convenient online service that allows users to view their credit 
balance, change payment methods, confirm the amount of points they have 
accumulated, exchange these points for goods, and perform other tasks 
online. Moreover, by forming an online connection with all users, this 

service allows us to communicate 
with customers in a timely manner. 
Members of the Marui staff have 
been encouraging customers to 
subscribe to this convenient service 
as part of their customer service 
activities, and the EPOS Net service 
now boasts membership exceeding 
three million people as a result.

Credit Card  Services

1 0

Cardholder Sales Events 
that Encourage Regular Visits
Maruko and Maruo Week, a special bargain sales event for Marui 
credit card holders, is held four times a year to encourage 
customers to visit Marui stores on a regular basis. We have seen 

an increase in the number of 
customers taking advantage of 
these events with each successive 
event, representing a steady rise 
in regular customers that will 
continue visiting Marui stores.

Expansion of Members-Only Services

The MARUI GROUP is actively expanding the range of services it 
provides cardholders. This includes increasing the number of 
members-only events as well as expanding the range of opportunities 

to earn additional bonus points. 
Further, we have established 
Tamaru Market, a special online 
shopping site for members that 
offers them chances to earn extra 
points. With over 400 registered 
shops, this is the largest shopping 
site in Japan operated by a credit 
card company.

EPOS Virtual Card

The EPOS Virtual Card is a cardless credit 
number that can be used exclusively for 
online shopping. This service was designed 
to meet the needs of customers who feel 
uncomfortable conducting online credit card 
transactions.

This is one way in which we are enhancing 
services that provide peace of mind when 
using credit cards, 
and thereby 
encouraging 
customers to use 
our cards.

The official EPOS card Facebook page was 
created to deepen our connection with 
customers. Episodes regarding card 
benefits or services shared on this page 
help portray the appeal of EPOS cards from 
the customer’s perspective.

■ Overview of EPOS CARD Co., Ltd.

Official EPOS Card
Facebook Page EPOS Card Co., Ltd.

Developing a card business that benefits users

Established： October 1, 2004
Capital： ¥100 million
President and Representative Director：
Toshikazu Takimoto
Net sales：
¥60,031 million（Fiscal 2013）
Business activities：
Credit card business, credit loan business
Employees： 589（As of March 31, 2014）
Head Office：
3-2, Nakano 4-chome, Nakano-ku, 
Tokyo 164-8701, Japan
Tel. 03-4574-0101（Receptionist）
Homepage：
www.eposcard.co.jp（Japanese only）



The MARUI GROUP has accumulated a breadth of specialized knowledge and expertise throughout its long history of 
managing large-scale commercial facilities. This allows us to provide corporate clients with superior services born out of 
this expertise.

The Group’s retailing-related services business, which is derived from its retailing business, places particular emphasis 
on the customer-based mentality characteristic of a retailer. We are therefore working to provide corporate clients with 
services that are considerate of their customers. These services have established a strong reputation, enabling us to 
steadily expand our operations as a business partner to such clients. The range of tasks we undertake on a contract 
basis in this business spans from the development of facilities belonging to companies outside of the Group to their 
actual operation.

Supporting clients’ business styles with specialty services
born out of the MARUI GROUP’s operations

Leveraging its credit card services expertise and network of rental 
property management companies, the Company is developing a 
highly unique insurance policy business.

Epos S.S. Insurance Co., Ltd.

Small-Amount Short-Term 
Insurance Policy Business

Store Design, Advertising, and
Commercial Facility Management Businesses

AIM Create Co., Ltd.

To respond to customers diversifying credit needs, we are 
developing services and products, while also issuing cards 
jointly with partners.

We strive to make our cards more beneficial for customers by 
leveraging the Group’s strengths forged during the development 
of businesses that utilize stores and the Web.

Credit Card Services Business

EPOS Card Co., Ltd.

Together with Our Corporate Clients

See page 27

See page 13

See page 25
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The MARUI GROUP’s greatest strength is the breadth of 
knowledge and expertise that allows it to manage all 
aspects of operating its stores. This enables us to provide 
comprehensive solutions to optimize the management of 
commercial facilities and other facilities where people 
gather. Whether the owner is opening the facility or invigo-
rating it, we have the solution they need.

Call ing upon the knowledge 
accumulated through our retailing 
opera t ions ,  we  respond to  
various distribution needs with 
our distribution services that are 
ideal for fashion sales.

Apparel Distribution Business

Moving Co., Ltd. See page 17

photo by Koichi Torimura



Real Estate Rental Business

The Group provides safe, com-
fortable, high-quality dwellings in 
areas centered on the Tokyo 
metropol i tan area. We offer 
cutting-edge, high-value-added 
services that meet all  of our 
customers’ living needs.

Marui Home Service Co., Ltd.

Business Partnership

The Group’s comprehensive 
building management system 
allows us to provide high-quality 
services rooted in the spirit of the 
hospitality characteristic of a retail 
group. These services help 
create clean, safe building envi-
ronments and also make custom-
ers’ stores and other facilities 
more comfortable.

Total Building Management Business

Marui Facilities Co., Ltd. See page 21

See page 23

カード
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The MARUI GROUP’s Service Lineup

■AIM Create　   　　　　■EPOS Card　     ■Moving

■M & C Systems　   　　 ■MRI　　　■Marui Facilities

■Marui Home Service　　■Epos S.S. Insurance

■ Promotion planning

■ Display / presentation tool development

■ Sales promotion (advertising, visual merchandising)

■ Marketing surveys

■ Quality checks (X-ray, etc.)

■ Product photography and site uploading

■ Product storage, transportation, inventory management

■ Marketing surveys

■ Commercial facility consulting

■ Design and construction

■ Subleases and master leases

■ Property management (pre-opening consulting, etc.)

■ Building management consulting (eco, energy-saving, etc.)

■ Building management application support

■ Property management (post-opening)

■ Training, consulting

■ Food court operation 
    (customer guidance, seating area cleaning, etc.)

■ Cleaning, pest extermination, greenery management

■ Facility maintenance / management

■ Security

■ First-aid / safety management / customer service training

■ Product pickup / delivery, vehicle chartering

■ Product storage, inventory management

■ Rental property intermediary / tenant recruitment services

■ Insurance agency services

■ Small-amount short-term insurance policy sales

■ Company dormitory intermediary services

■ Rental property tenant recruitment / 
     rent management / management services

■ ROOM iD rent guarantee service

■ Loan collection

■ Loan purchasing

■ Distribution consulting

■ Housing / hosting of IT systems

S
ales

prom
otion

Internet sales
C
om
m
ercial facility

developm
ent

Facility m
anagem

ent/operation/services
Real estate

O
ther support
services

Among our greatest strengths are the 
knowledge Maru i  acqu i red as  a  
pioneer in the credit field and the ability 
to communicate with customers refined 
through its retailing operations. Leverag-
ing these, we provide consulting and 
collection services that are reliable and 
trustworthy while also being considerate 
of customers’ circumstances.

MRI Co., Ltd.

Loan Collection Business

See page 29

The Group’s business model 
integrating stores, cards, and the 
Web i s  suppor ted  by  i t s  IT 
systems.

The entire company is pursuing 
higher quality information secu-
rity and system management 
services to live up to the trust of 
customers.

IT Systems Business

M & C Systems Co., Ltd. See page 19



OOTEMORI

In its store design, advertising, and commercial facility management businesses, AIM Create leverages the 
knowledge it has accumulated by managing all aspects of the operation of Marui stores to propose various solutions.
These solutions help realize a hospitable environment in commercial facilities and other facilities where people gather.

Leveraging the knowledge accumulated through our long history of managing all aspects of Marui store operation, we 
provide comprehensive support for all aspects of operating shopping facilities, including planning, design, construction, 
leasing, and store operation.

Proposing practical solutions leveraging knowledge accumulated
by managing all aspects of Marui store operation

Store Design, Advertising, and
Commercial Facility Management Businesses 1

AIM Create Co., Ltd.

■ Comprehensive Support for Shopping Facilities

Pre-opening
Planning, concept development,

scheduling
Implementation, production, facility construction,

opening preparations
Facility operation
and management

Post-opening

Sales management

Operational
management

Facility management

Sales promotion plan
development /
implementation

a

b

c

d

Ⅴ. Promotion

d

Facility naming
Opening promotion
planning
General promotional
planning
Post-opening
consulting

a

b

c

Ⅱ. Tenant leasing

Tenant planning

Leasing support

a

b

Ⅰ. Consulting /
planning

Demand surveys

Marketing

Planning

Atmosphere
planning

a

b

c

d

Ⅲ. Interior
coordination

Room Planning
Tenant construction direction
Coordination between
architect and construction firm
subcontracted from tenant
Negotiations with authorities
Construction monitoring

a

b
c

d

e

Ⅳ. Interior design /
construction

Design / construction
of shared spaces

Consulting for
tenants’ stores

a

b

Ⅵ. Property
    management

O
p
en
in
g
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Pasar Miyoshi　Contracted to provide all-inclusive support services including planning, tenant leasing, design, and construction support

Marunouchi Tanita Shokudo
Contracted to provide design services

Shinjuku Gift Blood Donation Center
Contracted to provide all-inclusive support services
including design and construction

THE WATCH SHOP, DiverCity Tokyo Plaza store
Contracted to provide all-inclusive support services
including design and construction

In the space production business, we provide a wide range of practical solutions to support customers in all aspects of 
operating commercial facilities. As commercial facility support professionals, we are able to offer services ranging from 
marketing, concept proposal, and other consulting and facility planning services to tenant leasing support and interior 
coordination and construction.

Space Production Business (Store Design Business)
Creating prosperous shopping facilities in accordance with customer needs

■ Service Details

Consulting / planning

Tenant leasing

Interior coordination

Interior design /
construction

Demand surveys

Marketing

Planning

Atmosphere planning

Tenant planning

Leasing support

Room planning

Tenant construction guidance

Negotiations with authorities

Construction monitoring

Design / construction of shared spaces

Consulting for tenants’ stores

Trend, door-to-door, and other surveys; group interviews

Site / competition / potential customer investigations, business analyses

Business plans, facility concept proposal, floor planning

Tenant mix planning, usage condition formulation

Tenant recruitment / negotiations

Creation of documents detailing design / construction policies, regulation light axes

 

Negotiations with building guidance divisions, fire departments, health inspectors, etc.

Construction monitoring based on blueprints

Interior design / construction, visual merchandising planning

1 4

Design concept proposal, internal / external atmosphere planning, lighting planning,
visual merchandising planning

Design check / guidance, construction management / guidance,holding of explanatory forums

Design / construction of shared spaces, building interiors and exteriors;
planning / construction of signs; utensil / equipment selection



AIM Create Co., Ltd.Store Design, Advertising, and
Commercial Facility Management Businesses 2

Advertising Business
Producing communications in tune with customer needs

■ Service Details

Sales promotion 
planning

Opening promotions

General promotions

Sales promotion events / exhibitions

Creative direction

Web marketing

Branding

Concept proposals, all-inclusive promotion strategies, PR activities, opening event planning

Full-year sales promotion planning, seasonal campaign planning, CRM program development

Event planning / management, exhibition booth design / construction

Construction, advertising, and SEO of e-commerce sites; digital signage utilization proposals

Brand image surveys / analyses; naming, logo creation, and other brand development support

■ Service Details

Visual 
merchandising

Store analyses / consulting

Space design

Display planning

Visual presentation training

Product display effectiveness analyses, issue identification, improvement measure proposal

Creative space design that allows objectives to be achieved to the greatest extent possible

Proposal of best materials and designs for tools to be used in displays, promotions, etc.

In the advertising business, AIM Create develops proposals for communication measures, such as facility and sales 
promotion plans, that are in tune with customer needs. We then help clients implement such measures to more 
effectively promote sales of their products or draw customers to their facilities. Further, AIM Create offers visual 
merchandising services to fully communicate the appeal of clients’ products. With these and other services, we have 
established a full lineup of services to support customers in developing their stores.

〈Advertisements and Communication Tools〉

〈Visual Merchandising〉

MARK IS MinatomiraiOchanomizu Sola City Plaza

WOW! TOWN Omiya Yurakucho illumination display

Offered digital signage utilization proposalsProvided opening promotion planning support
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Creative direction for TV commercials, magazine ads, etc.; planning and production of tools
and catalogues

Creation of displays that generate a strong first impression of facilities or stores by utilizing
products being promoted
Beginner visual presentation courses, visual presentation clinics, color coordination lessons,
visual presentation manual production, etc.

Tool and mannequin development /
production

Digital poster stands



Developer training, tenant employee training, facility improvement clinic

Area / competition / sales analyses, rent / contract management

Operational manual development, facility operational system development,
opening promotions

Commercial complex leasing centered on Modi commercial facilities and amusement
facility tenants

Tenant relationship analyses / management, sales promotion planning, sales management,
cost control

AIM Create Co., Ltd.

iias Tsukuba AO Nishiarai PASSAGIO

Property Management Business (Commercial Facilities Management Business)
Utilizing experienced Marui managers to operate and manage facilities

■ Service Details

Property management

Pre-opening consulting

Operation and management services

Training programs

Due diligence support

Subleasing and master leasing

Machida Modi
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In the property management business, managers that have accumulated substantial commercial facility operational 
experience by working for Marui provide pre-opening consulting for facilities, operate and manage facilities after 
they are opened, and conduct other operational support services. These managers work to increase the value of 
facilities from the perspectives of both management and consumers, and also improve tenant relationships and 
cost performance.

Established： August 4, 1959
Capital： ¥100 million
President and Representative Director： Akira Ino
Net sales： ¥29,624 million（Fiscal 2013）
Employees： 314（As of March 31, 2014）
Homepage： www.aim-create.co.jp（Japanese only）

Head Office： 34-28, Nakano 3-chome, Nakano-ku,    
Tokyo 164-0001, Japan
Tel.  03-5340-0101（Receptionist）
Osaka Office： 10F, 5-14-5, Nishinakajimi, 
Yodogawa-ku, Osaka-shi, Osaka Prefecture, Japan
Tel.  06-6306-0101（Receptionist）
Kyushu Office： 4-15, Narayamachi, Hakata-ku, 
Fukuoka-shi, Fukuoka Prefecture, Japan
Tel.  092-263-7373（Receptionist）



Moving Co., Ltd.

Moving provides distribution services that have been refined based on the expertise we have accumulated through 
our retailing operations. With these services, the company responds to various distribution needs.

These services have been designed to support fashion sales through high-quality and high-efficiency distribution.

Supporting clients’ business development with the systems that support
the MARUI GROUP’s business model integrating stores, cards, and the Web

Apparel Distribution Business

Moving provides a wide variety of apparel distribution services. These include product pickup, delivery, receiving, 
shipping, and storage, as well as processing products for distribution. We also provide various checks, such as external 
examinations and X-ray screening, to ensure the quality and safety of products. These services allow us to realize 
improved speed, quality, and efficiency through coordination with clients’ in-house systems.

Substantially reducing lead times and distribution costs

■ Service Details

D
elivery

A
t M
oving’s facilities

Pickup

Vehicle chartering

Delivery inside facilities

Overseas distribution

Receiving / shipping

Pre-distribution processing

Quality checks

X-ray screening

Pickup / delivery of apparel items, on-hanger delivery

Chartering of vehicles of all sizes, including lifts, on a per day basis

Delivery of items to stores within Marui facilities during nighttime or morning hours

Importation from producing region, exportation to overseas stores

Tracking of items received or to be shipped using handy terminals

On-hanger storage, shelf storage, and other item-by-item location management

Price tag production / attachment, billing, pressing, mending

X-ray screening of shoes, bags, etc.

Apparel Distribution Services

1 7

External examination, specification inspection, checking for foreign objects using 
needle detectors, etc.

Storage, inventory
management



Moving Co., Ltd.

Established :  October 25, 1960

Capital :  ¥100 million

President and Representative Director :  Takashi Wakashima

Net sales :  ¥6,989 million（Fiscal 2013）
Employees :  198（As of March 31, 2014）

Head Office :  5-1, Bijogihigashi 2-chome, 

Toda-shi, Saitama 335-0032, Japan

Tel.  048-233-1000（Receptionist）
Homepage :

www.moving.co.jp（Japanese only）

Moving provides a full lineup of mail order distribution services ranging from developing 
product registries for Internet sales, photographing products, and uploading these to the 
delivery of products.

The MARUI GROUP operates its apparel 
distribution business out of five distribution 
centers located in the Kanto and Kansai regions.

Mail Order Distribution Services

Distribution Centers

Major Clients

■ Service Details

● Basic Flow of Mail Order Distribution Services

Online shop operation

Mail order distribution

Product registry development, product photographing, product listing,
contracted management, etc.
Receipt / shipping processing, inventory management, gift wrapping, 
delivery, processing of returned items, etc.

Toda General Distribution Center
(Toda-shi, Saitama Prefecture)

Funabashi Center
(Funabashi-shi, Chiba Prefecture)

Takatsu Center
(Kawasaki-shi, Kanagawa Prefecture)

Misato Internet Sales Distribution Center
(Misato-shi, Saitama Prefecture)

＊Possible to upload within 4 days of receipt

1 Order 2 Receipt 3 Order processing 4 Shipping order 5 Picking 7 Delivery

Photographing Uploading

6 Packaging

ITOCHU Corporation

Mitsui Bussan Inter-Fashion Ltd.

Mitsubishi Corporation

ACROSS TRANSPORT CO., LTD.

Tokyo Nohin Daiko Co., Ltd.

Hitachi Transport System, Ltd.

B TRADING CO., LTD.

ARPÉGE Co., Ltd.

OHGA CO., LTD.

ORBIS Inc.

GALERIE DE POP CO., LTD.

SANEI-INTERNATIONAL CO., LTD.

SPIC INTERNATIONAL Co., Ltd.

TÊTE HOMME CO., LTD.

NIKE Japan Corp.

FIVE FOXes CO., LTD.

FLANDRE CO., LTD.

BAYCREW’S CO., LTD.

LAISSE PASSE Co., Ltd.

WORLD CO., LTD.
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Rokkou Distribution Center
(Kobe-shi, Hyogo Prefecture)



M & C Systems Co., Ltd.

M & C Systems is the MARUI GROUP’s IT system services company. It plans and develops systems that are optimal 
for supporting the Group’s business model, which integrates stores, cards, and the Web, making it responsible for 
supporting all of the Group’s various business activities.

Developing IT systems for the use of the MARUI GROUP has enabled this company to hone its unique technological 
strengths. It leverages these strengths to provide systems to other companies in the form of IT solutions.

M & C Systems utilizes fully equipped data centers and provides low-cost, high-quality system operation services by calling 
upon its breadth of experience and strong track record.

These data centers feature superb levels of safety from a hardware standpoint as they are equipped with emergency-use 
power generators and are built in an earthquake-resistant manner, allowing them to withstand earthquakes up to an 
intensity of 7 on the Japanese seismic scale. In addition, we have acquired the PrivacyMark 
certification, received information security management system (ISMS) certifications, and 
taken other information security measures. The stringent security measures of these data 
centers have been highly evaluated, and we have therefore received contracts from credit card 
companies, IT companies, and various other companies seeking such high levels of security.

Supporting clients’ business development with the systems 
that support the MARUI GROUP’s business model 
integrating stores, cards, and the Web

IT Systems Business

Providing low-cost system operation services combined with safe, secure,
and highly reliable data centers

■ Service Details

Housing services
Services in which servers and telecommunications equipment can be placed in Marui’s 
system centers; provision of high-speed communications lines, earthquake-resistant 
facilities, and other IT equipment; related operation and maintenance services

Low-cost provision of M & C Systems’ servers and network

Provision of space in machine rooms and electricity on a section basis (as opposed 
to rack basis)

IT Outsourcing

Colocation services

Hosting services
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M & C Systems Co., Ltd.

Established :  September 1, 1984

Capital :  ¥234 million

President and Representative Director :  Nariaki Fuse

Net sales :  ¥10,396 million（Fiscal 2013）
Employees :  110（As of March 31, 2014）

Head Office :

3-2, Nakano 4-chome, Nakano-ku,

Tokyo 164-8701, Japan

Tel.  03-5343-0100（Receptionist）
Homepage :  www.m-and-c.co.jp（Japanese only）

IT systems are coming to form the foundation for all business activities and are increasingly becoming an 
indispensable tool in advancing business strategies. As these system grow more important, information security has 
started to be viewed as a part of companies’ responsibility toward society. To help companies fulfill this responsibility, 
M & C Systems is installing stringent security into all areas of its operations, including system development and 
system operation services as well as in terms of the facilities at its data centers.

Seven Characteristics of M & C Systems’ Data Center Services

Information Security

ISO 27001 is a third-party standard for companies providing IT services. The 
company is continually reducing risks related to its information assets from the 
perspectives of confidentially, completeness, and availability, as well as the 
procedures described by the standard. These diligent efforts to improve 
security have earned the company certification under this standard.
(Certification acquired for the System Center Business Headquarters)

Information Security Management
ISO 27001

The PrivacyMark System is a system set up to assess private enterprises that 
take appropriate measures to protect personal information. The company 
processes data on customers with its IT systems, and all employees are 
therefore made aware of the importance of protecting such personal 
information through proper management. Protecting personal information in our 
daily operations has earned us the PrivacyMark certification under this system.

PrivacyMark

2 0

ISO 20000 is a third-party standard for companies providing IT services. The 
company operates its IT systems in accordance with the service level targets 
defined by this standard. Moreover, we are taking steps to monitor service 
quality and are implementing the plan-do-check-act (PDCA) cycle to identify 
issues and implement ongoing improvement measures. These efforts have 
earned us certification under this standard.

IT Service Management
ISO 20000

Certification acquired with regard to systems pertaining to 
Marui’s products, core systems pertaining to mail order 
systems and EPOS cards, and Marui’s mail order 
systems themselves

Flexibility

Providing flexible services 
in accordance with 
customer needs

1. Safe equipment at reasonable prices

2. Safe, convenient locations

3. Buildings and equipment capable of withstanding intensity 7 earthquakes

4. Fail-proof power supply equipment in case of emergencies

5. State-of-the-art security equipment

6. Energy-saving measures

7. Operational services leveraging accumulated experience



Marui Facilities Co., Ltd.Total Building Management Business

■ Service Details

Cleaning

Food court 
operation

Security

Facility maintenance 
and management

Daily cleaning

Scheduled intensive cleaning

Specialty cleaning

Other

Daily operation

Emergency response

Improvement proposals

Building facilities

Kitchen facilities

Facility security

Electronic security

Event security

Cleaning of floors, carpets, glass, lighting fixtures, air condition filters, etc.

Coating cleaning, buffer cleaning, external cleaning

Pest extermination, greenery management

Response to customers that have fallen, vomited (sterilization to prevent spread of noroviruses), etc.

Checks of fire extinguishing equipment, AEDs, etc.

Proposals for improving layout of customer seating areas

Maintenance of electrical, air conditioning, and fire extinguishing equipment; elevators; etc.

Cleaning of drains, air conditioner filters, pipes, ventilation fans, exhaust ducts, kitchen fixtures, floors, etc.

Reception and guidance services, patrolling, investigation, equipment monitoring, access control, etc.

Access control systems, remote monitoring of disaster prevention and other equipment, emergency response services

Direction of traffic inside and outside of parking lots, facility information provision

Fire and crime prevention and peace-keeping services for shopping and other events and exhibits

Providing safety and security through total building management services
rooted in the spirit of the hospitality characteristic of a retail group

Facility Management and Operation Services

Facility management and operation services can be divided into four main categories: 
cleaning, food court operation, facility maintenance and management, and security. 
Marui Facilities proposes building management solutions that incorporate facility 
maintenance and management, security, and cleaning services in an integrated 
manner. Further, by systematizing these services, we have created building 
management systems that enable them to be provided in a safer, more efficient, and 
more accurate manner. In addition, when providing our food court management 
services, our staff call upon their impeccable customer service skills, which start with 
maintaining a clean environment and spread as far as providing information about 
the entire facility and creating a space filled with joy where visitors can relax.

Realizing high-quality services rooted in a spirit of hospitality
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Marui Facilities’ mainstay total 
building management business 
provides a comprehensive lineup of 
management and operation services 
for a wide range of building 
management procedures, including 
equipment installation, cleaning, 
and security. These services are 
provided at several large-scale 
commercial facilities, including 
outlet malls, as well as 24 Marui locations.

Further, calling upon the customer service expertise we have developed as a retail group, we have fine-tuned these 
services to place an increased emphasis on interpersonal connections.

Cleaning of floors, restrooms, escalators, entrance doors, areas surrounding the building, etc.;
garbage disposal

Friendly guidance services, cleaning and maintenance of customer seating areas, garbage collection,
refilling / ordering of consumable items

Responding to accidents and
customer issues

Traffic control /
Parking lot traffic direction



Instructors teach customers how to use AEDs or
perform other lifesaving techniques

Building Management Consulting / Operational Support Services

Major Customers

Marui Facilities Co., Ltd.

Established :  July 1, 1987

Capital :  ¥100 million

President and Representative Director :  Yoshiaki Kogure

Net sales :  ¥8,219 million（Fiscal 2013）
Employees :  245（As of March 31, 2014）

Head Office :  34-28, Nakano 3-chome,

Nakano-ku, Tokyo 164-0001, Japan

Tel.  03-3229-0101（Receptionist）
Homepage :

www.marui-facilities.co.jp（Japanese only）

Tokyo Solamachi

Terrace Mall Shonan

Haneda UPPER DECK TOKYO

Sano Premium Outlets

Rinku Premium Outlets

LaLaport TOYOSU

MARK IS Shizuoka

Shisui Premium Outlets

Facility name Contracted services

Tsukuba Creo Square

YURAKUCHO ITOCiA

SENJU MILDIX

NOCTY

Wira Ooi

CUPNOODLES MUSEUM

elumi KOUNOSU Annex

Facility name Contracted services
Cleaning, food court operation

Cleaning, facility management

Cleaning, facility management, security

We utilize the MARUI GROUP’s wealth of building management expertise in responding to customers’ various building 
management needs.

On a contractual basis, Marui Facilities provides facility management and operation services for the large-scale 
commercial facilities of customers outside of the MARUI GROUP.

Proposing measures to reduce costs and energy consumption based on
our wealth of building management expertise

■Building management consulting
Our specialized staff employs examples of successfully implemented measures when 

explaining possible solutions to the issues faced by customers, such as the need to reduce the 
costs and energy consumption of their buildings and other facilities.

■Operational support services
A specialized staff with a rich background of operational experience provides a wide range of 

operational support services. In addition to support for daily operations, these services include 

those that assist customers in instituting safety management training, customer service training, 

fire drills, lifesaving training, and other educational programs.

YURAKUCHO ITOCiA Sano Premium Outlets
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Cleaning, facility management, security, 
food court operation

Food court operation



Marui Home Service Co., Ltd.Real Estate Rental Business

Marui Home Service conducts its rental condominium management operations centered on the Tokyo metropolitan area.
In order to provide our customers with cutting-edge, high-value-added services, we leverage the Group’s strengths and 
expertise developed through its retailing operations to offer customers secure and comfortable high-quality dwellings.

Leveraging the Group’s strength rooted in security and reliability
to provide comfortable dwellings
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■ Leveraging the MARUI GROUP’s strengths to meet all of our customers living needs

EPOS C
arad

M
ar
ui
 H
om
e 
Se
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e

Epos S.S. Insura
nc

e

This service offers 
guarantees for rent 
payments backed by 
tenants’ EPOS cards, 
allowing them to rent 
rooms with guarantors. 
Users also gain points 
just by paying their rent.

Marui Home Service helps 
realize safe and secure living 
environments through rent 
and building management 
services.

Tenants

The ROOM GUARD 
comprehensive renters 
insurance plan helps provide 
peace of mind to rental 
housing tenants.

Real estate
company

Tenant

Rent
guarantee

Rent paidRent paid
by credit cardby credit card
Rent paid
by credit card

Guarantor agreement

　　 Rent contract

G
ua

ra
nt

or
 c

on
tra

cti
ng

 ag
ree

ment

Oheya Sagashi Net rental condominium and apartment search site
This unique site makes it easy for users to find a rental condominium 
or apartment that meets their needs, and is responsive to changes in 
user search styles.



Marui Home Service Co., Ltd.

Established :  October 1, 2007

Capital :  ¥100 million

President and Representative Director :  Naoya Shibata

Net sales :  ¥5,953 million（Fiscal 2013）
Employees :  64（As of March 31, 2014）

Head Office :  34-28, Nakano 3-chome, 

Nakano-ku, Tokyo 164-0001, Japan

Tel.  03-6361-0101（Receptionist）
Homepage :

www.marui-hs.co.jp（Japanese only）

Major Clients
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Marui Home Service has a diverse lineup of services for building owners. These range from tenant recruitment to 
managing rental properties, performing maintenance, and conducting reforms. Based on detailed analyses of buildings, we 
are able to propose a wide variety of management methods from among various plans, including whole-building lease and 
rent management programs. This enables us to offer the solution that best suits each building. In addition, we hold 
discussion forums through which we collect information on rental housing user needs with regard to floor plans, facilities, 
and other areas. This information is then utilized to propose improvements to building owners.

Marui Home Service is contracted to manage approximately 400 properties with around 7,000 rooms, many of which are 
located within walking distance from train stations in the Tokyo metropolitan area. The high quality and sense of security 
these properties feature has led to several of them being used by companies as employee housing.

Managing rental properties to provide the sense of security associated
with the MARUI GROUP

■ Service Details

■ Major Properties Managed

Tenant recruitment

Tenant relations support, rental 
property management

Proposals for building owners

Tenant relations support, contract-related procedures, building maintenance, facility inspection

Reform / renovation proposals, development plans

Real Estate Rental Business

be Room Koenji be Room Yokohama Kannai be Room Kichijoji be Room Shinjuku be Room Shimokitazawa

Listing on rental housing search site and portal sites, dealings with intermediaries

Uchino Kensetsu Co., Ltd.

Keio Construction Co., Ltd.

Sumitomo Forestry Co., Ltd.

TAISEI HOUSING CORPORATION

TAISEI U-LEC Corporation

Takamatsu Kensetsu Co., Ltd.

P.S. Mitsubishi Construction Co., Ltd.

MITSUIHOME CO., LTD.

MITSUBISHI ESTATE HOME Co., Ltd.

Mitsubishi UFJ Real Estate Services Co., Ltd.

TANAKA DOKEN KOGYO Co., Ltd.

TOBU Properties Co., Ltd.

TOYODA KOGYO Co., Ltd.

NAKANO CORPORATION

Nankai Tatsumura Construction Co., Ltd.

NANKAI FUDOSAN CO., LTD.



EPOS Card Co., Ltd.Credit Card Services Business

Responding to diversifying credit needs with knowledge acquired over the years
of operating our unique credit card services business that is linked to retailing

EPOS Card is promoting a new form of jointly issued card based on its basic strategy of issuing one card per customer and 
having one partner per industry. This new form of card is its collaboration cards.

These cards create a mutually beneficial relationship between EPOS Card and its partners. Through this relationship, 
EPOS Card prompts customers to take advantage of partners’ businesses by communicating the appeal of these partners 
and the membership benefits they offer to all cardholders. At the same time, partner companies encourage their customers 
to apply for EPOS cards. Cardholders also profit from this relationship as they are given access to the benefits provided by 
all partners with only a single EPOS card.

■ Benefits of Introducing 
　Collaboration Cards

Collaboration Card Business
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EPOS Card responds to customers’ 
diversifying credit needs through its credit 
card services business.

We have continued to acquire knowledge 
in our credit card services business since 
we issued Japan’s first credit card in 1960. 
Leveraging this knowledge and our 
database of information on our nearly five 
million cardholders, we are able to provide 
companies with high-value-added credit 
card services, including the mutual 
introduction of customers between EPOS 
Card and its business partners.

1
Cardholder database can be utilized to encourage 
cardholders to use partners’ products and services through 
various different mediums.

2 Cards can be used to respond to credit needs 
on the day of issuance.

・ Mediums include account statements (sent monthly), 
　emails (sent for each campaign),webpages, etc.

・ Solicitation of same-day usage increases contract acquisition rates.
・ Same-day usage increases ongoing usage frequency, cultivating 
   regular users.

In conjunction with store openings, send notifications to 
nearbycardholders to encourage visits

Example

1

Promote use among cardholders with certain characteristics 
that displaytendency toward product / services use

Example

2

Send advertisements for products / services related to 
specific lifetime events(high school graduation, etc.) to 
applicable cardholders prior to event

Example

3

Provide pre-release (trial release) products / services to 
cardholders

Example

4



Established :  October 1, 2004

Capital :  ¥100 million

President and Representative Director :  Toshikazu Takimoto

Net sales :  ¥60,031 million（Fiscal 2013）
Employees :  589（As of March 31, 2014）

Head Office :  3-2, Nakano 4-chome, 

Nakano-ku, Tokyo 164-8701, Japan

Tel.  03-4574-0101（Receptionist）
Homepage :

www.eposcard.co.jp（Japanese only）

Rent Guarantor Business

At the credit card application desks located within Marui stores, members of 
our staff encourage customers to take advantage of our insurance plans and 
driving license acquisition support plans while they are performing their 
customer service duties.

Insurance
The employees that staff our credit card application desks have acquired 
various qualifications related to insurance, allowing them to assist customers 
in choosing life insurance, general insurance, and other insurance plans.

Driving license acquisition support
While serving customers, our staff will also help those looking to acquire a driving license find the plan that is best for them 
from among our various driving license acquisition support plans. One major advantage of these plans is the ability to pay 
fees using one’s EPOS card.

Service Sales Activities

Major Clients

Hewlett-Packard Japan Ltd.

SHIDAX CORPORATION

Nojima Corporation

ONLY corporation

APA Hotel Co., Ltd.

KEYUCA

MONREROZA CO., LTD.

MITSUI HOME ESTATE CO., LTD.

Sumitomo Forestry Residential Co., Ltd.

MISAWA-MRD CO., LTD.

MetLife, Inc.

Mitsui Sumitomo Insurance Company, Limited

Computers and software development and sales

Amusement facility operation

Home electronics store operation

Sales of men’s and women’s clothing and accessories

Hotel operation

Interior items

Dining establishments

Real estate intermediary business

Real estate intermediary business

Real estate intermediary business

Life insurance sales

General insurance sales

Name Industry Services offered

Life insurance agency services

General insurance agency services

EPOS Card’s Room iD guarantor contracting plan frees room 
searchers from the hassle of finding a guarantor by backing 
their rent with their EPOS card. This service also decreases 
the amount of troublesome pre-lending screenings that real 
estate management companies must conduct and reduces the 
risk that they will not be able to receive rent payments.
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EPOS Card Co., Ltd.

Collaboration card issuance

Rent guarantor service



Small-Amount Short-Term 
Insurance Policy Business

Epos S.S. Insurance Co., Ltd.

After receiving approval from the Kanto Local Finance Bureau in October 2013, Epos S.S. Insurance Co., Ltd., began 
sales of its ROOM GUARD comprehensive renters insurance plan, which is designed for the tenants of rental housing 
units. Going forward, we will leverage the Group’s management resources to create a unique insurance business 
through means such as providing compact insurance plans for MARUI store customers and EPOS cardholders.

Through our credit card services business with have accumulated a breadth of expertise related to credit and the 
operation of large-scale damage insurance agencies. We also have developed a network of approximately 900 major 
real estate management companies. These resources will be utilized to reinforce the operating foundations for our 
insurance business.

Leveraging its credit card services expertise and network of 
rental property management companies, the Company is 
developing a highly unique insurance policy business.
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■ Small-Amount Short-Term Insurance̶New Insurance for a New Era

Small-amount short-term insurance is a new form of insurance brought about by the April 2006 revision of the 
Insurance Business Act.

Small-amount short-term insurance agents now exist alongside life insurance agents and damage insurance agents, 
providing a new choice for policy seekers. There are currently 75 registered small-amount short-term insurance 
agents operating in Japan.

Small-amount short-term insurance agents are able to offer policies providing both life insurance and damage 
insurance, enabling them to meet a wide range of insurance needs.

These agents primarily deal in renters, liability, health, life, and pet insurance policies.

■ Three Main Characteristics

● Affordable premiums (starting from a few hundred yen), proceeds of up to ¥10 million

● Can be used for short terms, term renewed every 1–2 years

● Wide range of policies, both life insurance and damage insurance coverage possible

Premiums

Term

Types
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Call centers
Our call centers respond to inquiries and consultations regarding 
insurance policies, moving, etc.

◇ Toll-free number: 0120-83-0101
◇ Hours: 9:30–19:00 (closed during New Year’s holiday)

Accident support centers
In the case of an accident, support can be received 365-days-a-year, 
24-hours-a-day.

◇ Toll-free number: 0120-0101-80

Sale of ROOM GUARD comprehensive renters insurance plans for rental housing tenants

Service Details

Affiliated associations

Epos S.S. Insurance Co., Ltd.

Epos S.S. Insurance is a member of The Small Amount & Short Term Insurance Association of Japan.

 

Coverage for personal 
belongings

Compensation can be received 
for damage caused to personal 
belongings in rental housing due 
to fires or other accidents.

Coverage for repairs

Compensation can be received 
for expenses paid for repairing 
rental housing, whether these 
expenses are paid in accordance 
w i th  ren ta l  con t rac ts  o r  by  
personal volition.

Coverage for indemnity

Compensation can be received 
for indemnity payments resulted 
from accidents affecting the land-
lord or residents of Japan in 
which the policyholder is found 
liable.

■ Offered by Epos S.S. Insurance, ANSHIN KAZAI Insurance provides comprehensive coverage in three areas.

Small Amount & Short Term Insurance Consultation Hotline (designated venue for dispute resolution)
　Tel: 0120-821-144
　Hours: Weekdays 9:00–17:00 (closed on weekends and holidays)

Established :  February 1, 2013

Capital :  ¥200 million (Including paid-in capital)

President and Representative Director :  Izumi Aso

Employees :  12 (As of October 31, 2013)

Head Office :3-2, Nakano 4-chome, Nakano-ku,Tokyo 

164-8701, Japan

Tel.  03-4546-0101 (Receptionist)

Homepage :

http://www.epos-ssi.co.jp/index.html 

(Japanese only)



MRI Co., Ltd.Loan Collection Business

Providing reliable and trustworthy services steeped in the MARUI GROUP’s
claim collection expertise and customer communication capabilities
MRI conducts a management and collection business for small-sum unsecured loans. This business is steeped in the 
claim collection expertise the MARUI GROUP has developed as a pioneer in the field of credit and the ability to 
communicate with customers refined through its retailing operations.

In March 2005, MRI received certification as a servicer※ from the Ministry of Justice. Since then, it has been providing loan 
collection, house call collection, and other consulting and collection services that are considerate of customers’ 
circumstances. ＊ Servicer: A specialized company that has received approval from the Ministry of Justice to

                   perform claim collection and management business activities in accordance with the
                   Act on Special Measures Concerning Claim Management and Collection Businesses

Compliance Measures

MRI practices strict compliance with all applicable laws and regulations, including those 
stipulated for claim management and collection companies in the Act on Special Measures 
Concerning Claim Management and Collection Businesses. We believe that conducting our 
business activities in such a fair and appropriate manner is part of our responsibility to society. 
Further, we have a strict stance of non-association toward antisocial groups that disrupt social 
order and threaten the safety of citizens, and are also thoroughly committed to preventing all 
forms of unjust collection practices.

Personal Information Protection
We believe that properly managing and safely storing customers’ confidential information is a 
social responsibility. Accordingly, we have formulated personal information protection policies 
and make all employees practice strict adherence with these policies to ensure that personal 
information is effectively protected and managed.

PrivacyMark certification 
acquired in 2007 as part 
of efforts to strengthen 
systems for protecting 
and managing personal 
information
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Established :  November 25, 2004

Capital :  ¥500 million

President and Representative Director :  Kazutoshi Masuda

Net sales :  ¥854 million（Fiscal 2013）
Employees :  38（As of March 31, 2014）

Head Office :  34-28, Nakano 3-chome, 

Nakano-ku, Tokyo 164-0001, Japan

Tel.  03-4574-4700（Receptionist）
Homepage :

www.mri-s.co.jp（Japanese only）
MRI Co., Ltd.

＊ Claims handled by the company are those defined as specified monetary claims by the Act
　 on Special Measures Concerning Claim Management and Collection Businesses

Collection House Calls

Before conducting house calls, our specialized collection staff, which is well-versed in credit and small-sum unsecured 
loans, confirms various important documents regarding the customer and where they live. The principal characteristic of 
MRI’s house calls is the reassuring approach we use when interacting with customers. We are able to provide this sense of 
reassurance due to our retail experience, which enables us to be considerate of the customer’s position and circumstances. 
In addition, by visiting customers on weekends or holidays, when they are more likely to be at home, we are able to realize 
a high frequency of establishing contact.

House Call Procedures
We have established a unique set of house call procedures to facilitate the quick relay of information to the customer while 
protecting their own personal information. Moreover, all documents, including the request for the house call and the results 
of inquiries, are stored in portable terminals, allowing these visits to be conducted in a paperless manner. In the event that 
one of these terminals is lost, an automated data formatting system will delete all data, thereby preventing information leaks.

Utilizing the superb customer communication capabilities of a retail group to
provide reassurance

MRI specializes in collecting small-sum unsecured loans, and is able to provide 
collection services for a wide range of receivables, including loans that were 
unpaid from the start, medium- to long-term delinquent loans, written-off debts, 
and damage claims. MRI’s strength lies in its specialized expertise and superior 
consulting capabilities born out of the claim collection knowledge that has been 
accumulated throughout Marui’s 80-year history. Leveraging these strengths, it 
provides customers with comprehensive claim collection and management 
services focused on the collection of delinquent loans and other receivables.

Providing collection services leveraging specialized expertise and superior
consulting capabilities

■ Service Details

Contracted 
claim 
management 
and collection

Delinquent debt manage-
ment and collection

Loan purchasing 

Damage claim manage-
ment and collection

Unrecoverable written-off 
debt management and 
collection

Purchasing of medium-to long-term delinquent loans, written-off debts, etc.

Collection utilizing unique scheme incorporating notification via letter, telephone, and house call, and 
proposal of appropriate repayment plan for borrowers over two months late on payments

Management and collection of unrecoverable written-off debt (more difficult to collect than normal 
delinquent debts) using advanced reconciliation techniques utilizing notification via letter or house call 
and superb customer communication capabilities

Management and collection of rights to indemnification obtained by MRI when guaranteeing obligation 
through the provision of loans, etc.

Loan Collection Business
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Aiming to be a corporate group that continues to
grow together with society
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Board of Directors Representative Directors

Management Committee

General Affairs Department　

Head Office
Divisions

Group Companies
Stores / Specialty Stores /

Offices

Quality products and services
Safe and secure facilities

Energy and resource
conservation

Social contribution activities

Performance improvement
Dividends

Legally compliant
transactions

Mutually beneficial relationships

[ Corporate Governance Systems that Realize Sound and Fair Management ]
On October 1, 2007, the Marui Group switched to a holding company system. Since then, we have aggressively expanded into new business 
areas while also working to realize more uniform and efficient group management. Under this new system, we are endeavoring to respond 
appropriately to changes in the operating environment, avoid conflicts of interest, and secure the independence of supervisory functions. These 
and other efforts, we believe, will aid us in realizing management activities that are sound and highly transparent while also being efficient and 
profitable. At the same time, the Company is strengthening its corporate governance systems, which we view as one of the most important duties 
of management.

Customers

Comprehensive employee welfare systems
Work-life balance support

Marui Group
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Board of Corporate Auditors

Internal
Notification

System

Compliance Promotion Board

Audit Department
・ Executive in charge of audits
・ Executive in charge of internal control

・ Compliance and Legal Affairs Section

The MARUI GROUP has continued to provide products and services from a customer-based perspective while also 
striving to develop safe and secure operating systems. In April 2007, the Group established a CSR Department to serve as 
a dedicated organization for conducting environmental preservation activities and other corporate social responsibility 
(CSR) activities. Going forward, we will remain vigilant on our quest to be a corporate group that benefits all of its 
stakeholders and continues to grow together with society.

C S R
corporate social responsibility
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EmployeesShareholders

General Meeting of Shareholders



The MARUI GROUP aims to live up to the trust of its customers 

and continue to provide them with safe and secure products. For 

this reason, it has established the MARUI GROUP Quality 

Standards, a unique set of standards that we expect all suppliers 

to adhere to. For food sales areas, we have similarly established 

unique Bacteria Inspection Standards and Measure Management 

Standards to guarantee the utmost quality of products sold therein.

[ ISO 27001/20000 Certification ]
M & C Systems, responsible for managing and operating the 

MARUI GROUP’s IT systems, avidly works to improve its systems 

for managing the precious personal information we receive from 

customers. These efforts earned it PrivacyMark certification in 2001, 

before many other companies in the industry / other MARUI 

GROUP companies.

Further, in 2006 its system centers received certification under the 

Information Security Management System Assessment Scheme. 

Later, in March 2007, after the scheme became an internationally 

recognized JIS standard, M & C Systems acquired ISO 27001 

certification for its system centers.

In April 2008, M & C Systems received certification under ISO 20000, 

the international standard for IT service management, demonstrating 

the high evaluation of its quality services that enable it to quickly 

respond to system malfunctions, prevent reoccurrences of issues, 

and provide other highly specialized support.

[ PrivacyMark Certification ]
EPOS Card, MRI, and M & C Systems, all Group companies that 

handle personal information from customers, have established 

personal information protection systems that achieve the level of 

protection stipulated by the 

standards formulated by the 

Japanese Industrial Standards (JIS) 

Committee, and have acquired 

PrivacyMark certification from the 

Japan Information Processing 

Development Corporation.

Sales-Related Qualifications 
Held by Employees

Shoe fitter  

Special needs service provider

Interior coordinator 

Jewelry coordinator 

Sales specialist（Level 1–3） 

＊Other approved qualifications include
　wine advisor, etc.

We hope to provide our customers with service that will leave 

them fully satisfied. To achieve this level of service, Marui stores 

feature sales professionals that possess a wide range of 

specialized knowledge, such as shoe fitter or interior coordinator 

qualifications. These professionals are consequently able to 

conduct high-level consulting and sales activities.

To encourage members of our 

sales staff to become such 

sales professionals, we support 

them in acquiring qualifications 

by reimbursing a portion of the 

fees required to acquire any of 

approximately 370 approved 

qualifications after acquisition.

To help customers continue using the products they purchase 

for as long as possible, we have established a section on 

Marui’s homepage through which customers can view online 

instructional content regarding product usage. This allows them 

to view product usage instructions whenever necessary.

CSR

The MARUI GROUP is devoted to ensuring that its stores provide customers with a safe environment in which they 
can fully enjoy their shopping experience. To this end, we make sure our stores feature the very best facilities and 
implement stringent quality control measures with regard to all the products handled at these stores. At the same time, 
we actively communicate with customers in a variety of manners, allowing us to propose new lifestyle ideas and to 
support them in living richer and more fulfilling lives.

For the Benefit of Our Customers
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IS 99289 / ISO 27001
Information Security Management
ISO 27001 acquisition

ITMS 526330 / ISO 20000
IT Service Management
ISO 20000 acquisition

Product Usage Instruction Website

Quality Control Personal Information Protection

Consulting and Sales

Certification acquired for the System 
Center Business Headquarters

Certification acquired with regard 
to systems pertaining to Marui’s 
products and core systems 
pertaining to mail order systems 
and EPOS cards

Product usage instruction available on Marui’s homepage



AED placed in Marui store

First-aid training

To ensure customer safety, we have placed AEDs (automated 

external defibrillators) in all Marui stores.

In addition, Group company Marui Facilities has cultivated 28 

employees to be first-aid instructors. These instructors hold 

general first-aid trainings once a 

week to educate Group employees 

on the proper response methods in 

the event of an emergency. In fiscal 

2013, these trainings were held a 

total of 85 times and a total of 874 

employees participated.

For the Benefit of Our Customers

In-house special needs service training

＊Ostomate: A person that has an artificial anus or bladder

Multi-function restroom

Powder room

All Marui stores have been renovated to feature increased 

earthquake resistance, and we are taking other steps to improve 

the functionality of our facilities to offer customers greater peace of 

mind when shopping. We evaluate the different facility needs of 

each individual store, and install additional facilities or improve 

upon existing facilities as deemed necessary. If needed, additional 

facilities, such as restrooms for ostomates※, baby nap rooms, and 

child play areas, may be installed. Other improvement measures 

include constructing rest areas at various locations throughout 

stores. Through these measures, we are improving the 

environment of our stores to help customers better enjoy their 

shopping experience.

Improvement of the Spirit of Hospitality
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Kodomo Terrace

AEDs and First-Aid Training

Store Functionality Improvement

[ Special Needs Service Training ]
The MARUI GROUP conducts special needs service training to 

instill in its employees the proper mindset and necessary 

techniques to ensure that even elderly customers or customers 

with disabilities feel no obstacles between them and an 

enjoyable shopping experience. Employees that have acquired 

instructor qualifications hold these trainings for all employees 

at Marui stores and other Group facilities.

In fiscal 2013, approximately 5,800 people, including business 

partners, participated in trainings, and the aggregate number of 

participants climbed to 40,000. 

Of these participants, 430 people have acquired level 2 special 

needs service provider qualifications.

[ Kodomo Terrace
　̶Supporting Parents in Child Rearing ]
Kodomo Terrace is a chain of specialty stores that supports parents 

during the adventure of child rearing. At its three locations, we 

employ a total of nine employees that hold the life with baby 

concierge qualification awarded for completing the Birth Sense 

Institute’s training program. These concierges use the basic 

knowledge acquired through this program to aid customers in 

choosing the right products while also providing emotional support 

with regard to parent’s concerns to help them better enjoy child 

rearing.



In our dealings with business partners, we work to establish business relationships that are fair, transparent, and 
appropriate through compliance with the Antimonopoly Act, Subcontract Act, and other applicable legislation. In 
addition, we strive to make these relationships mutually beneficial by acting as a good partner and valuing the various 
opportunities for communication that appear in such forms as business discussions or joint trainings or during 
production site visits.

Together with Our Business Partners

[ Marui Group Hot Line ]
The MARUI GROUP Hot Line allows acts that are in violation of 

laws or company rules to be reported to lawyers outside of the 

Company or the corporate auditors within the Company. 

Reporters may also receive consultation if they wish. Moreover, 

this hot line is made available to the employees of all of the 

MARUI GROUP’s business partners, as well as the Group’s 

own employees.

Fair Transactions (Partnership)

CSR
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Communication with Business Partners

Business partner’s factory

[ Communication with Production Sites ]
In order to guarantee that our customers may always purchase 

Marui products with peace of mind, quality control representatives 

for the MARUI GROUP conduct regular visits of production sites 

contracted to manufacture our products, regardless of whether 

these sites be in Japan or overseas. During these visits, Group 

representatives judge the soundness of labor and safety 

conditions and assess the site’s compliance with Group quality 

standards. In this manner, we are actively communicating with 

business partners so that we may work together in creating 

better workplace environments that lead to the creation of 

higher quality products.

[ Compliance ]
Marui values its relationships with business partners, and has 

established in-house manuals regarding fair transactions and 

compliance with the Subcontract Act to make sure we treat our 

partners fairly in our business activities. Moreover, for employees 

responsible for product procurement, we hold training sessions that 

use actual case studies to educate them with regard to proper 

transaction methods.

＊ When business partners are contracted to manufacture Marui products, both the
    partner and Marui confirm items related to quality control, such as materials used, 
    sewing processes, inspection methods, and quality indication methods, through
    documents known as “Business Partner Quality Management Writs.” In this way,
    we are monitoring the safety and quality of our products.

[ Training for Non-Marui Employees ]
Marui stores are staffed by a number of sales partners who are 

employed by our business partners, as opposed to the MARUI 

GROUP. For sales partners that are entering a Marui store for the 

first time, we hold training sessions prior to their entrance to instruct 

them with regard to the basic customer service manners we expect 

as well as the store’s unique features and systems. These trainings 

help sales partners from outside the Group feel confident from the 

moment they set up shop in a Marui store.

[ Safety Competitions for Business Partners ]
AIM Create holds safety competitions each June to which 

business partners are invited. At these competitions, awards 

are presented to business partners that have addressed safety 

issues in construction and installation efforts, and we introduce 

examples of construction accidents and safety measures. 

Through these efforts, we are working to ensure safety and 

prevent accidents by business partners.



For the Benefit of Our Employees

The MARUI GROUP’s corporate philosophy equates the development of our people with the development of our 
company, and human resources are accordingly seen as one of the Group’s most precious assets. For this reason, we 
are devoted to creating a workplace environment that enables employees to feel safe and motivated at the same time.

[ MARUI GROUP Welfare Committee ]
The MARUI GROUP Welfare Committee was established in 1979 
with the aim of helping Group employees develop their 
professional skills and improving all areas of employee welfare. 
The committee is promoting welfare through five different projects.

[ Health Maintenance Initiatives ]
In April 2011, Marui began taking steps to help employees 

improve both their physical and mental health. Measures to this 

end include the establishment of a Health Management Office, 

which is staffed by full-time industrial physicians and nurses, and 

the introduction of a physical and mental health support hotline.

Marui’s health insurance union is a standalone health insurance 

union that serves MARUI GROUP companies. Possessing its 

own healthcare facility, this union provides a number of services 

to help Group employees and their families 

stay healthy, including giving them access to 

intensive medical examinations, internal 

medicine checkups, and healthcare instruction 

on how to combat metabolic syndrome.

[ Work-Life Balance Day ]
The MARUI GROUP has introduced the Work-Life Balance Day 
program to encourage employees to use vacation days to take 
time off in three-day spurts twice a year.

[ Work-Life Balance Support Systems ]
The MARUI GROUP provides a wide range of support systems 
to assist employees in balancing childbirth, child rearing, and 
nursing care with their work.
Pre-childbirth support systems: Work leave prior to childbirth or 
on the day of birth by spouse, shortened working hours during 
pregnancy, etc.
Post-childbirth support systems: Childcare leave system, 
shortened working hours for childcare purposes, child nursing 
care leave, etc.
Nursing care support systems: Nursing care leave system, 
shortened working hours for nursing care purposes, nursing 
care leave, etc.

[ Reemployment System ]
The MARUI GROUP has introduced a reemployment system that 
enables employees who have reached the normal retirement 
age of 60 to be rehired and continue working until 65, by 
principle, should they chose.

[ Group Employee Proposal System ]
The Group Employee Proposal System is 

a system for receiving various proposals 

for improving customer service or workflow 

processes. Any Marui Group employee is 

able to take advantage of this system. As 

of August 31, 2013, an aggregate total of 

26,000 proposals had been received 

through this system from approximately 

5,700 employees. Several of these 

proposals have been put into practice in 

actual business activities.

Facilitates voluntary learning efforts by holding various 
workshops and supporting employees in acquiring 
qualifications and developing career plans

● Skill Development
     Project

Assists employees in conducting systematic asset 
accumulation with savings programs and other unique 
systems

● Asset Accumulation 
　  Project

Holds sports events, arranges for employee benefits at 
leisure facilities, etc., to encourage communication 
between employees and with their families

● Culture and Sports 
　 Project

Makes donations to social welfare facilities, holds blood 
drives, arranges environmental volunteer events, etc.

● Volunteer Project

Provides congratulatory gifts, monetary support for disaster 
victims or employees suffering from long-term illnesses, and 
tokens of condolence for the family of deceased employees

● Mutual Aid Project

Monthly proposal newspaper 
that introduces adopted proposals
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Career Development Support Systems

Communication with Employees Employee Welfare Programs

We provide employees with career development support in a variety of 
different forms, including training programs that have been introduced to 
educate employees and help them acquire and refine their work skills.

■License System　
Marui has created a number of training manuals to help employees 
improve their work skills. A total of 69 such manuals are available 
covering topics ranging from the common sense that every adult should 
possess to subjects that can be directly linked to one’s work.

■Challenge Leader Program
This internal promotion facilitating program provides training for 
employees to help them acquire necessary business skills and 
improve their work skills.

[ Support for Raising Next-Generation Children ]
Aiming to be more supportive of working 
parents, the Company set in-house goals 
based on the Act on Advancement of 
Measures to Support Raising 
Next-Generation Children. Achieving 
these goals resulted in the Company’s 
child-raising support systems clearing 
certain benchmarks, an accomplishment 
that was recognized in June 2012 when the MARUI GROUP was 
awarded the Kurumin mark by the Ministry of Health, Labour and 
Welfare.The prestigious Kurumin mark is bestowed upon 
companies that have been judged as supportive toward parents 
raising children.
In fiscal 2012, we set new goals. In October 2013, our progress 
toward these goals was recognized when the Ministry of Health, 
Labour and Welfare presented the Company with the Tokyo 
Labor Bureau’s Award for Excellence in the Family Friendly 
Company Division of its Awards for Companies Promoting 
Equality and Work-Life Balance.

Mark in recognition of
being a next-generation
childcare supporting
corporation (Kurumin)

Marui Health Insurance
Union Building



Clothing donated to support victims of Great East Japan 
Earthquake by being sold in used clothing stores in area 
stricken regions (left) and being remade as accessories (right)

Charity bazaar selling used clothing at 
Marui store, all proceeds used to fund 
social contribution activities
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CSR

Earthquake Relief with Appare

A portion of the clothing items donated through the MARUI GROUP’s trade-in charity drives are used 
to support victims of the Great East Japan Earthquake. These items are provide to earthquake 
victims free of charge at mock stores, where earthquake victims chose clothing items in a manner 
similar to going shopping. These mock shopping events have been held a total of 62 times as of 
March 31, 2013, and approximately 610,000 clothing items were supplied to 42,000 customers at 
these events.
In fiscal 2013, we launched two social businesses that are geared toward helping earthquake victims 
achieve independence.
In fiscal 2013, we embarked on two new ventures to help address the needs of quake-stricken 
regions and assist earthquake victims in achieving independence.

Environmental Preservation and Social Contribution Activities　

Together with its customers, the MARUI GROUP advances initiatives that contribute to the community 
through its business activities. We hope these efforts will help us make even greater contributions to society.

Apparel Recycling Initiative
In Japan, it is rare for clothing items to be reused or recycled. In fact, over 70% of end-of-use clothing items are simply thrown away, 
making this an important issue for society to address.

As a corporate group that focuses its business activities on apparel, the Marui Group believes that helping address this issue is part 
of its responsibility toward society. Its response to this issue is the Apparel Recycling Initiative. This initiative promotes the reuse of 
clothing items and allows customers to make use of clothing items they no longer need, thereby addressing their needs while 
simultaneously contributing to the resolution of this social issue.

[ Clothing Trade-In Charity Drive]
The Group periodically holds clothing trade-in charity drives at Marui stores. Through these 
charity drives, customers can donate clothing items they no longer need. In return, they 
receive one ¥200 discount coupon for each item they donate. Clothing items donated in 
this manner are provided to people in the areas stricken by the Great East Japan 
Earthquake, presented to NPO Japan Relief Clothing Center (JRCC) to be supplied to 
people in need in developing countries, or put up for sale at charity bazaars, from which 
the proceeds are used to fund such social contribution activities.

Clothing items donated to developing 
countries through JRCC

Clothing trade-in charity drive

❶ Customers’ problem

y g

❸ Clothes are 
　 effectively reused 
　 without waste

❹ Enjoy shopping
❺ Problem solved

No means of utilizing clothes 
they no longer need

There’s so much 
I don’t wear.

But it’s a waste to 
just throw it away…

Let’s go to 
Marui!

Here’s 
a coupon.

The coupons are 
a great deal!

And I cleaned 
out my closet!

I’m happy with 
my new clothes.You contributed 

to society, too!
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o ❷ Bring clothes to 
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　 go shopping
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Until now, 74% of clothing 
items had been thrown away!

Thank you 　　　.

❺ Problem solvedm solved

I’m happy with
my new clothes.s.

Here’s
a coupon.
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Apparel Recycling

Charity bazaar at Kibou no Kane 
shopping district in Onagawa Town, 
Oshika-gun, Miyagi Prefecture



Environmental Preservation and Social Contribution Activities
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Other Social Contribution Activities

● Disaster relief donation drives
● Blood drives 
● Donations to social welfare organizations in 
    communities surrounding offices, etc.
●Tree planting activities in “Marui’s Forest” at the base 
　of Mt. Fuji, etc.

Social Contribution Activities
[ Employment of People with Disabilities
  and Expanding Scope of Duties ]
Marui Kit Center Co., Ltd., is a special subsidiary that 
primarily employs people with disabilities. This company 
performs tasks such as managing and shipping supplies 
used by the Marui Group, such as wrapping paper and office 
supplies, as well as inspecting products like watches and 
jewelry. In addition, it provides printing services in which 
MARUI GROUP companies utilize the company to make 
copies of materials they have prepared and mail these 
materials to their recipients. In this way, Marui Kit Center is 
constantly expanding the scope of its operations.

[ Table for Two Program ]
Restaurants located inside of MARUI GROUP company 
buildings participate in the Table for Two (TFT) program in 
which they provide special TFT menus. For each meal ordered 
from these menus, ¥20 is donated to charitable causes. In 
fiscal 2012, approximately 100,000 meals were ordered from 
this menu, and ¥2.1 million was donated to children in 
developing countries as a result.
Of all 643 organizations participating in the TFT program in 
Japan, the MARUI GROUP was ranked No. 7 in terms of 
amount donated.

Meal from TFT menu in company restaurant

Website Introducing Initiatives 
Conducted with Customers

Initiatives Utilizing Products and Services

Our Earth Smile Project@marui website introduces the 
environmental preservation and social contribution activities the 
MARUI GROUP is conducting together with customers.

Available on Marui’s homepage, this website introduces our 
activities in real-time.

Rakuchin Kirei Pants (Women’s)

[ Rakuchin Private Brand Series ]
Working together with customers, Marui developed the 
revolutionary Rakuchin series of private brand products. This line 
of products was created in consideration of customers’ changing 
preferences and lifestyles, allowing them to meet customer 
needs for trendiness as well as for comfort and ease of use.

We aim to provide customers with quality products such as 
these that make them satisfied with their purchase and ensure 
they continue to use the products they purchase for a long time. 
Extending the period over which products are used helps 
reduce unnecessary shopping, thereby lowering the number of 
clothing items that are disposed of.

For this reason, we will continue conducting product 
development together with customers to create quality 
products that they will use long into the future.

Rakuchin Keikai Shoes (Men’s)
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Reusable shopping bags and plastic shopping bag 
usage reduction campaign poster 

Other Energy-Saving and Resource 
Usage Reduction Initiatives
● Usage of environmentally friendly driving techniques 
      for deliveries
● Efficient nighttime deliveries and introduction of 
　  low-emissions vehicles
● Raw garbage recycling (used as fodder, fertilizer, or fuel 
　  for biomass power generation)
● Green purchasing promotion (office supplies)
● Simplified product packaging and gift wrapping
● Development of paperless processes

● AirConditioning Equipment
Energy-saving measures are being conducted in terms of both 
hard and soft elements. These include maintaining high levels of 
efficiency in equipment via regular maintenance and pursuing 
more efficient operation by revising usage times.

● Lighting Fixtures
We are replacing standard lighting fixtures in stores with 
energy-efficient lighting fixtures that provide a level of brightness 
appropriate for sales areas. Lighting in other areas is being 
replaced with LED lighting.

● Store Initiatives
Marui participates in Japan’s Cool-Biz Campaign (encouraging 
employees to wear cooler clothing to reduce summertime 
airconditioning usage), light dimming, and other campaigns that 
are part of Challenge 25 Campaign sponsored by the Ministry of 
the Environment. Through these efforts, we are working to 
reduce energy usage through our daily operations.

Energy-Saving Initiatives Resource Usage Reduction Initiatives

[ Electricity Usage Reduction ]
The MARUI GROUP is working to reduce the amount of 

electricity used in operations from the perspective of both hard 

and soft elements. As part of these efforts, we manage the 

usage of airconditioning equipment and lighting fixtures in an 

energy-efficient way and invest in LED lighting and other 

energy-efficient facilities. These and other initiatives will be 

implemented on an ongoing basis.

[ Hanger Recycling ]
In 1997, Marui introduced a uniform design of hanger for all of 

its department stores. After products are delivered, these 

hangers are recovered, allowing them to be reused and thereby 

eliminating the need for each store to consume large volumes of 

hangers. For other types of hangers, we sort hangers that are 

no longer of use and recycle them by reverting them into plastic 

or other raw materials.

Electricity Usage Reduction at Marui Stores
Electricity usage volume Electricity consumption rate

[ Plastic Bag Usage Reduction ]
We have been selling special reusable shopping bags in our 

Shokuyukan food sales areas and other store spaces to help 

reduce the use of plastic shopping bags. Moreover, for each 

customer that refrains from using plastic shopping bags, 

we donate an amount equivalent to the cost of the bag to 

an environmental protection organization or municipal 

government body.

CSR

0.06

0.08

Highly Evaluated by the Nikkei
 Environmental Management Survey
In 2013, Marui Co., Ltd., was ranked highly in the retail / restaurant 
sector of the 17th Nikkei Environmental Management Survey 
sponsored by Nihon Keizai Shimbun Inc. Going forward, we will 
continue to advance eco-friendly initiatives in areas such as 
global-warming prevention, resource recycling, environmental 
management systems, and antipollution and biodiversity 
measures.

Thousand kw/h Consumption rate

Fiscal 
year

Electricity consumption rate =
Electricity usage volume ÷ (Total floor space × Business hours)

2008 2009 2010 2011 2012
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Financial 
institutions

Securities 
companies

Other 
companies 
within Japan

Individuals 
and others

Total

Foreign 
institutions and 
individuals

Operating Results and Management Indexes (Fiscal 2013)

Retailing
Retailing-related 

services
Credit card 

services

Operating revenues

Operating income

¥327.8 billion

¥10.5 billion

¥61.7 billion

¥15.6 billion

¥59.5 billion

¥4.5 billion

Total operating revenues

Operating income

Ordinary income

Net income

Net income per share

Return on assets

Operating income margin

Return on equity

¥416,460 million

¥27,146 million

¥27,698 million

¥15,409 million

¥56.29

4.3%

6.5%

5.0%

■ Consolidated Operating Results ■ Segment Information

■ Cash Flows

Fiscal 2011

Category

Period

4/1/2013 – 3/31/2014
（Millions of yen）

Net cash provided by
operating activities

Net cash used in 
investing activities

Net cash used in 
financing activities

Net (decrease) increase in 
cash and cash equivalents

Cash and cash equivalents 
at beginning of year

Cash and cash equivalents 
at end of year

Fiscal 2010
4/1/2012 – 3/31/2013
（Millions of yen）

■ Distribution of Ownership among 
   Shareholders

■ Major Shareholders (%)

Number of shares 
held (thousands)

Percentage of 
share ownership（%）Name

The Master Trust Bank of Japan, Ltd.
(Trust Account)

Japan Trustee Services Bank, Ltd. 
(Trust Account)

Bank of Tokyo-Mitsubishi UFJ

ATOM Corporation

Aoi Real Estate Co., Ltd.

24,041

22,016

6,622

6,019

5,808

8.8

8.0

2.4

2.2

2.1

As of March 31, 2014As of March 31, 2014

Shareholders
Percentage of 
shareholder 
numbers (%)

Number of 
shares held
 (thousands)

Percentage of 
share 

ownership (%)
Industry

57

37

399

397

23,319

24,209

0.2

0.2

1.6

1.6

96.4

100.0

95,269

11,215

46,685

89,505

75,984

318,660

29.9

3.5

14.7

28.1

23.8

100.0

As of March 31, 2014As of March 31, 2014

5,111

435

(5,571）

(24）

29,928

29,940

（9,227）

（6,791）

16,141

122

29,940

30,053

〈Capital expenditures and depreciation and amortization〉

Capital expenditures

Depreciation and amortization

〈Financial position〉

Total assets

Net assets

Shareholders’ equity ratio

Net assets per share

¥664,019 million

¥315,889 million

47.5%

¥1,152.28

¥11,238 million

¥9,988 million

3 9

＊ Figures for percentage of share ownership exclude treasury stock.
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〈Distribution of Customer Demographic〉〈Operating Revenues by Region〉

〈Distribution of Shareholders by Industry〉 〈Distribution of Shares Held by Industry〉

■ Distributions of Ownership among Shareholders

〈Operating Revenues by Business Category〉 〈Distribution of Payment Method〉

(Millions of yen)

(Millions of yen)

Marui Card, 
multiple payments 
6.8%

Banks payment, etc. 
14.4%

Marui Card, 
single payment 
33.9%

Age 29 and below
28.6%

Age 50 and above
24.8%

Age 40–49
19.7%

Age 30–39
26.9%

Cash 44.9%

Ibaraki 4,347（1.5%）

Tokyo
163,625（56.3%）

Kanagawa
56,364（19.4%）

Saitama
29,741（10.2%）

Osaka 12,546（4.3%）

Hyogo 5,628（1.9%）
Kyoto 4,421（1.5%）

Shares held
(Thousands)

Numbers
of

Shareholders

Financial institutions
95,269（29.9%）

Individuals and 
others
23,319（96.4%）

Other companies 
within Japan399（1.6%）

Foreign institutions 
and individuals 
397（1.6%）

Financial institutions 
57（0.2%）

Securities companies 
37（0.2%）

Foreign institutions 
and individuals
89,505（28.1%）

Individuals 
and others

75,984（23.8%）

Other companies within 
Japan
46,685（14.7%）

Securities 
companies
11,215（3.5%）

Chiba 7,591（2.6%）
Shizuoka 6,520（2.2%）

■ Distributions of Operating Revenues

Cash 44.9%

Credit Card  55.1%

Women
79.6%

Men
20.4%

4 0

Women’s apparel
86,906（27.3%）

Men’s apparel & 
sporting goods
61,053（19.2%）

Furniture & 
household goods

21,192（6.7%）

Luxury & 
accessory goods

93,714（29.5%）

Foodstuffs & restaurants 
54,467（17.3%）

Total for All 
Marui Stores

Retailing 
Segment 
Operating 
Revenues
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● Founding – 1969

1962: Opened Shinjuku Marui, 
industry’s largest store at the time

Marui’s history of innovation began in 1931, when founder Chuji Aoi opened our first store in Tokyo’s Nakano-ku area, and 
continues on today.

Now, the MARUI GROUP is still growing through the development of its operations centered on its retailing business as well as its 
credit card services and retailing-related services businesses.

Over the years, the pioneer spirit of creating opportunities that formed the core of the founder’s business philosophy has been the 
driving force behind the growth of the MARUI GROUP.

This philosophy gave birth to a management stance that constantly propels us toward new innovation. This stance remains alive 
and strong in all MARUI GROUP companies today, and continues to drive us to new stages of growth.

Chuji Aoi opened first store in Momozono-cho, Nakano-ku, Tokyo, after separating from Maruni Shokai Co., Ltd.

Changed store name to Marui

Opened new store at site of former flagship Nakano Marui store

Established Marui Co., Ltd., with capital of ¥50,000

Temporarily closed all five stores due to wartime business restrictions

Recommenced operations with opening of a temporary store 

in Nakano that sold furniture for cash

Rebuilt flagship Nakano Marui where former store stood before the war

Opened Shinjuku-Ekimae Marui

Opened Ikebukuro-Ekimae Marui

Established Marui Labor Union

Revised 5-month installment payment system to 10-month installment payment system

Tadao Aoi (current Honorary Chairman) joined the Company

Began broadcasting television commercials

Opened Shibuya Marui

Established Marui Koukoku Jigyosha Co., Ltd. (currently AIM Create Co., Ltd.) 

Changed name of monthly payment system to “credit”

Issued first credit card in Japan

Established Marui Unyu Co., Ltd. (currently Moving Co., Ltd.)

Opened Shinjuku Marui (currently Shinjuku Marui East Exit Building), industry’s largest store at the time

Established Marui’s health insurance union

Formulated company credo of “Drive action yourself”

Listed stocks on Second Section of the Tokyo Stock Exchange

Began broadcasting Sports News on television

Opened Kashiwa Marui

Introduced Credit Mate, industry’s first credit system to allow bills to be paid at stores, at Kashiwa Marui

Upgraded stocks to First Section of Tokyo Stock Exchange

Launched full-fledged “scrap & build” initiative

Completed construction of Hanakoganei Multi-Purpose Sports Field

Introduced industry’s first computer

Opened Hanakoganei Training Center

Started Sekai no Ikkyuhin (World-Class Products) campaign

Introduced Credit Mate system into all stores
1966: Introduced industry’s first computer

1960: Issued first credit card in Japan

1964: Began broadcasting Sports News

February 1931

April 1935

October 1936

March 1937

July 1941

August 1946

February 1947

September 1948

January 1952

November 1954

February 1955

April 1955

December 1955

October 1958

August 1959

January 1960

March 1960

October 1960

September 1962

November 1962

February 1963

April 1963

January 1964

April 1964

June 1965

January 1966

May 1966

August 1966

January 1967

November 1967

March 1968

 Chuji Aoi, Marui’s founder

Major milestones
Retailing and Store Operation

Credit card services

Retailing-related services

Corporate History　Driving the MARUI GROUP’s growth with a pioneer spirit of creating opportunities
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● 1970 – 1989

1973: Introduced new logo mark

1974: Opened New Shinjuku Marui

1988: Published Voi 
mailorder catalogue

1981: Began providing 
cashing services

January 1970

April 1970

January 1971

April 1971

June 1971

December 1971

March 1972

September 1972

January 1973

May 1974

November 1974

August 1975

September 1975

January 1977

February 1977

February 1979

July 1979

September 1980

February 1981

May 1981

September 1982

October 1982

August 1983

September 1983

March 1984

September 1984

March 1985

April 1985

August 1985

August 1986

February 1987

July 1987

November 1987

July 1988

September 1988

March 1989

Became No. 1 in monthly payment credit industry in fiscal year ended January 31, 1970 
Opened Marui Health Insurance Union Building

Completed construction of Marui Computer Center

Established Marui Bowl Co., Ltd.

Opened Toda General Distribution Center

Introduced automatic bank account deduction payment system

Chuji Aoi becomes Chairman, Tadao Aoi becomes President

Created Credit Members system

Started “　 　　” campaign, all store phone numbers made to end with 0101

Opened New Shinjuku Marui (currently Shinjuku Marui Main Building)

Launched industry’s first POS online credit inquiry system

Founder Chuji Aoi passes away

Began offering on-the-spot approval at stores for Akai Cards

Completed construction of first building of Toda Product Center

Opened New Ikebukuro Nishi-Guchi Marui (currently Marui City Ikebukuro)

Established Marui Group Welfare Committee

Started Sparkling Sale program

Opened Machida Store (currently Machida Marui)

Began handling small-sum consumer loans

Introduced new credit system allowing purchases or payments to be conducted 

in amounts as little as ¥1,000

Opened Omiya Marui

Opened Shimbashi Center, Japan’s first specialty service store

Introduced cash invoice pricing system and started no-down payment system

Opened Marui Kinshicho

Constructed interior products building (currently Shinjuku Marui Men) and sports goods 

building (currently Shinjuku Marui One), completing 5 building structure of Shinjuku Marui

Established M & C Systems Co., Ltd., Entered into IT system business

Started AS (amenities of shopping) program

Opened second building of Shibuya Marui (currently Marui City Shibuya and Marui Jam Shibuya), expanding sales floor space of Shibuya Marui

Opened Ueno Store (currently Ueno Marui)

Started Marui Junior Club One

Launched M TOPS

Formulated 5 AS Principles to supplement company policy and credo

Established CSC Service Co., Ltd. (currently Marui Facilities Co., Ltd.)

Started the Gift Campaign in correspondence with Christmas campaigns

Opened AS School

Published Voi mailorder catalogue

Opened Kokubunji Store (currently Kokubunji Marui), first store to be located inside a train station building

小
売

DATA

Retailing and Store Operation

Credit card services

Retailing-related services
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Major milestones



● 1990～

Marui Group Head Office

Marui Family Mizonokuchi

2000: Began issuing new Akai Cards

July 1990

September 1990

October 1990

January 1991

March 1991

September 1991

October 1991

February 1992

April 1992

July 1992

September 1992

February 1993

September 1994

November 1994

February 1995

September 1995

October 1995

September 1996

April 1997

September 1997

March 1998

September 1998

October 1999

January 2000

February 2000

April 2000

August 2000

October 2000

Started License System

Established M & C Systems Center

Changed name of Nakano Yusou Co., Ltd., to Moving Co., Ltd.

Recorded increased revenues and income for the 30th consecutive year

Opened in The Room in Shibuya

Began issuing M1 Cards

Started providing clothing for disaster relief purposes

Opened Soka Store (currently Marui Soka & Outlet)

Completed construction of third building of Toda Product Center, launched new 

distribution system

Established Toda Kit Delivery Center (currently Marui Kit Center Co., Ltd.)

within the Toda Product Center

Opened FIELD store in Shinjuku

Relocated and expanded Marui Mito into large-scale store

Began issuing Marui Cards

Completed construction of new Head Office building near north exit of 

Nakano Station

Completed construction and held grand opening of new building of 

new Marui Shizuoka building (currently Keyaki Plaza)

Started the M1 Card (currently ZERO FIRST) consumer finance business

Introduced new logo mark “  　　  ”

Marui stock included in scope of calculation for the Nikkei 225

Opened Yokohama Higashi-Guchi Marui (currently Marui City Yokohama)

Introduced Work Station sales-area use terminals

Opened Marui Family Mizonokuchi

Changed names of Shinjuku Marui Fashion Building, Shibuya Marui Main Building, 

Ikebukuro Marui, Ueno Marui, and Yokohama Higashi-Guchi Marui to Marui City

Reorganized stores in Shinjuku and Shibuya to establish Shinjuku Marui Men, 

Shinjuku Marui One, Shibuya Marui Men, and Shibuya Marui Zakka

Changed Kashiwa First into Kashiwa VAT

Launched Marui website, Marui’s homepage

Opened Marui Family Shiki

Opened specialty store on 4th floor of LaLaport TOKYOBAY

Began offering special benefit services for people having weddings

Began issuing new Akai Cards and introduced new revolving payment system 

for cashing services

1990: Established M & C Systems Center

● 1990 – 2000

Corporate History　
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Major milestones
Retailing and Store Operation

Credit card services

Retailing-related services



● 2001 onward

2007: Opened Yurakucho Marui

2009: Opened Shinjuku Marui Main Building

2006: Opened Namba Marui, 
the second Marui store in the Kansai region

2006: Began issuing EPOS Cards

January 2001
February 2001
April 2002
April 2003
October 2003

February 2004
October 2004

November 2004

March 2005

April 2005
May 2005
March 2006
September 2006

February 2007
March 2007

September 2007

September 2007
October 2007

March 2008
April 2008

June 2008
August 2008
September 2008
February 2009
April 2009
September 2009

Began issuing GALA@DEBUT Cards featuring special benefits for job seekers

Established Marui be Machida (currently Machida Modi)

Opened Marui Family Ebina

Changed end of fiscal year from January 31 to March 31

Switched Group to an integrated management system

Opened Kobe Marui, the first Marui store in the Kansai region

Opened Kitasenju Marui, the largest Marui store to date

Established Marui Card Co., Ltd. (currently EPOS Card Co., Ltd.)

Began introducing new IT systems for sales

Established loan collection business / claim management and 

collection business subsidiary MRI Co., Ltd.

Marui Card obtained a special license from Visa International that included direct 

issuance rights

Tadao Aoi becomes Chairman; Hiroshi Aoi becomes President
Announced the Marui Group’s medium-term management plan

March 2006: Began issuing EPOS Cards

Opened Namba Marui, the first Marui store in Osaka

AIM Create established Machida Modi on the site of former Marui be Machida, 
representing a shift to a new business
Opened Marui City Shinjuku-1 (currently Shinjuku Marui Annex)

Established Procent Inc. as a jointventure with OMC Card, Inc. (currently Cedyna Financial Corp.)

Established Totsuka Modi and Kawagoe Modi

Commenced business alliance and capital tie-up with YAMATO HOLDINGS CO., LTD., integrated Moving’s home 

delivery business into Yamato’s Home Convenience service

Established Tachikawa Modi

Switched to holding company system; Changed name to MARUI GROUP CO., LTD.

Opened Yurakucho Marui

Established Marui Home Service Co., Ltd., to inherit the home service operations 

of CSC Service Co., Ltd. (currently Marui Facilities Co., Ltd.)

Opened ru JEANS Tokyo Marui in Jiuguang Department Store in Shanghai, China

Commenced business alliance and capital tie-up with ONLY corporation

Started the MARUI GROUP’s “The Power of Fashion to you.” Campaign

Began issuing EPOS Gold Cards

Tadao Aoi becomes Honorary Chairman

Established Marui (Shanghai) Co., Ltd., as retailing business base in China

Began issuing EPOS Hundred Design Cards

Reorganized operations in Shinjuku, opened Shinjuku Marui One and Shinjuku Marui Karen

Opened Shinjuku Marui Main Building

Opened Shinjuku Marui Annex, renovated Shinjuku Marui Men

DATA
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Major milestones
Retailing and Store Operation

Credit card services

Retailing-related services



● 1990～

2011: Ropened Nakano Marui

2011: Kyoto Marui Opened

February 2010
April 2010
November 2010
December 2010
January 2011
April 2011
April 2011
October 2011
November 2012

February 2013
June 2013
September 2013
October 2013

November 2013
May     2014

Launched Rakuchin private brand series

Changed name of CSC Service Co., Ltd., to Marui Facilities Co., Ltd.

Commenced business alliance with Rakuten, Inc.

Marui Kit Center visited by the Emperor and Empress of Japan

Reopened Nakano Marui

Opened  Kyoto Marui

Began issuing EPOS Platinum Cards

Transferred Group company head office to the top floor of Nakano Marui

Began issuing EPOS Virtual Cards, credit numbers exclusively 

for online shopping use

Established Epos S.S. Insurance Co., Ltd.

EPOS cardholders exceed 5 million

Began issuing credit cards using tablet PCs at all stores

Reorganized operations in Shinjuku, renovated Shinjuku Marui Main Building, 

Shinjuku Marui Men, and Shinjuku Marui Annex to create three-building system

Announced opening of Hakata Marui, which is to be our first store in Kyushu

Began selling small-amount short-term insurance policies

Established office for advancing preparations for opening of Hakata Marui

2010: Marui Kit Center visited by the 
　　   Emperor and Empress of Japan
　　   Emperor and Empress of Japan 
　　   speaking with individual employees

● 2010 ～

Corporate History　
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Major milestones
Retailing and Store Operation

Credit card services

Retailing-related services

2013: Announced opening of Hakata Marui
＊ Source: Japan Post Co., Ltd.
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■ History of Credit Card Services Business

1960

Created Marui Credit 
Members system, began 
issuing new cards

Changed name of monthly 
payment system to “credit,” 
issued first credit card in 
Japan

1972

Launched Akai Cards, began 
offering on-the-spot approval 
at stores

1975

Issued domestic retail 
industry’s first magnetic card 
to be compliant with 
international standards, 
installed cash dispensers in 
all stores

1983

The Credit Card History Museum was established inside of the Marui 
Training Center in 1983. It has since been relocated to the first floor 
entrance of the Marui Group Head Office, where it stands today.

This museum employs touch panels and videos to provide an 
easy-to-understand look at the evolution of the monthly payment 
system born in Japan and the innovative history of credit cards that 
Marui has continued to advance since its founding.

Credit Card History Museum

1991
Revised design and functions 
of Akai Card, began issuing 
M1 Cards targeting a wider 
range of users

1994
Began issuing highly 
convenient Marui Cards, the 
culmination of Marui’s credit 
expertise (in-store approval 
commences in 1999)

2000
Began issuing new Akai 
Cards with revised design 
featuring Marui’s corporate 
color (red) on the front, 
introduced new revolving 
payment system for cashing 
services

2006
Began issuing EPOS Cards, 
collaborated with Visa to 
make Marui’s card usable 
worldwide, enhanced 
services by eliminating 
annual fees, providing 
application benefits, and 
holding bargain sales for 
cardholders



Osaka

Saitama

Tokyo

Kanagawa

Ibaraki

Chiba

Shizuoka

開店日 所在地店名 ＴＥＬ売場面積（m2） 売上高（億円）

30,590

14,060

14,090

22,990

16,390

35,300

18,500

4,950

11,950

7,550

14,300

16,770

12,300

32,260

19,500

18,640

16,530

18,900

18,810

13,300

13,460

17,000

6,940

8,760

293

79

100

131

137

356

232

28

66

60

148

154

51

226

131

120

45

131

75

43

65

125

56

44

Opened AddressName TelSales floor area
(m2)

Operating revenues
(100 millions of yen)

3-30-13 Shinjuku, Shinjuku-ku 160-0022 　03-3354-0101

3-28-13 Ikebukuro, Toshima-ku 171-0021 　03-3989-0101

1-21-3 Jinnan, Shibuya-ku 150-0041 　03-3464-0101

3-9-10 Koutoubashi, Sumida-ku 130-0022 　03-3635-0101

6-15-1 Ueno, Taito-ku 110-8502 　03-3833-0101

3-92 Senju, Adachi-ku 120-8501 　03-5244-0101

2-7-1 Yurakucho, Chiyoda-ku 100-0006 　03-3212-0101

3-34-28 Nakano, Nakano-ku 164-0001    03-3382-0101

1-7-1 Kichijoujiminami-cho, Musashino-shi 180-8552 　0422-48-0101

6-1-6 Haramachida, Machida-shi 194-0013 　042-728-0101

3-20-3 Minami-cho, Kokubunji-shi 185-8562 　042-323-0101

2-19-12 Takashima, Nishi-ku, Yokohama-shi 220-0011 　045-451-0101

1-11 Nisshin-cho, Kawasaki-ku, Kawasaki-shi 210-0024 　044-245-0101

1-4-1 Mizonokuchi, Takatsu-ku, Kawasaki-shi 213-0001 　044-814-0101

1-6-1 Chuo, Ebina-shi 243-0483 　046-232-0101

2-3 Sakuragi-cho, Omiya-ku, Saitama-shi 330-9501 　048-642-0101

2-9-1 Takasago, Soka-shi 340-0015 　048-922-0101

5-26-1 Honmachi, Shiki-shi 353-0004 　048-487-0101

1-1-11 Kashiwa, Kashiwa-shi 277-0005 　04-7163-0101

1-2-4 Miyamachi, Mito-shi 310-0015 　029-225-0101

6-10 Gokoumachi, Aoi-ku, Shizuoka-shi 420-0857 　054-252-0101

3-8-9 Namba, Chuo-ku, Osaka-shi 542-0076 　06-6634-0101

1-7-2 Sannomiya-cho, Chuo-ku, Kobe-shi 650-0021 　078-334-0101

68 Shin-cho, Shijo-Kawaramachi-Higashiiru, Shimogyo-ku, Kyoto-shi 600-8567 075-257-0101

September 10, 1948

January 20, 1952

October 1, 1958

September 2, 1983

August 24, 1985

February 27, 2004

October 12, 2007

February 17, 1931

October 30, 1960

September 20, 1980

March 1, 1989

September 20, 1996

March 11, 1988

September 12, 1997

April 19, 2002

September 28, 1982

February 21, 1992

February 25, 2000

April 24, 1964

July 25, 1970

September 21, 1969

September 22, 2006

October 3, 2003

April 27, 2011

Shinjuku Marui

Ikebukuro Marui

Shibuya Marui

Kinshicho Marui

Ueno Marui

Kitasenju Marui

Yurakucho Marui

Nakano Marui

Kichijoji Marui

Machida Marui

Kokubunji Marui

Marui City Yokohama

Kawasaki Marui

Marui Family Mizonokuchi

Marui Family Ebina

Omiya Marui

Soka Marui

Marui Family Shiki

Kashiwa Marui

Mito Marui

Shizuoka Marui

Namba Marui

Kobe Marui

Kyoto Marui

(As of March 31, 2014)
■ Marui Stores

Kyoto Marui

OSAKA

Kyoto

Osaka

Hyogo

Kansai Region

Kanagawa

Kanagawa

Totsuka Modi
(Marui Shokuyukan)

Mitsui Outlet Park 
Yokohama Bayside 

(Outlet)

Tokyo, Chiba, Saitama, and Ibaraki

Mitsui Outlet Park 
Iruma(Outlet)

Saitama

Tochigi

Ibaraki

Tokyo

Machida 
Marui

Shinjuku Marui

Nakano 
Marui

Soka Marui

Kitasenju Marui

Kokubunji Marui

Yurakucho Marui

iIkebukuro Marui

Marui City Yokohama

Kawasaki Marui

Ueno Marui

TOKYO

LaLaport TOKYO-BAY

Mitsui Outlet Park Tama
(Outlet)

Sano Premium Outlets
(Outlet)

Kichijoji 
Marui

Mito Marui

Kashiwa 
Marui

Omiya Marui

Marui Family Shiki

Shibuya Marui

Kinshicho Marui

Marui Family Ebina

Kobe Marui

Namba Marui

Shizuoka Marui

Izumi Park Town Tapio 
(Marui Model)

Sendai

Marui stores

Specialty stores

Store Network
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Hyogo

Kyoto

Chiba

Marui Family 
Mizonokuchi



Yurakucho Marui

■ Major Stores

Kitasenju Marui

Namba Marui Kyoto Marui

Marui City Shibuya Marui Family Mizonokuchi

DATA
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MARUI GROUP’S Specialty Services

AIM Create Co., Ltd.
　Store Design, Advertising, and
　Commercial Facility Management Business

Moving Co., Ltd.
　Apparel Distribution Business

M & C Systems Co., Ltd.
　IT Systems Business

Marui Facilities Co., Ltd.
　Total Building Management Business

Marui Home Service Co., Ltd.
　Real Estate Rental Business

Marui Kit Center Co., Ltd.
　Supply pickup, product inspection, etc

Credit Card Services

EPOS Card Co., Ltd.
　Credit card business

MRI Co., Ltd.
　Loan Collection Business

Epos S.S. Insurance Co., Ltd.
　Small-amount short-term 
　insurance policies

Retailing and Store Operation

Marui Co., Ltd.
　Operation of specialty stores (operation 
　and development of directly managed
　sales floors and private brands)
　Operation of Marui stores
　Internet sales (website and catalogues)

［Holding company］

Nakano Station

Waseda-dori

〒 Nakano Post Office

N
ak

an
o-

do
ri

Head Office

←To Tachikawa

Nakano 
SUNPLAZA

Nakano Marui

●MRI Co., Ltd.
●AIM Create Co., Ltd.
●Marui Facilities Co., Ltd.
●Marui Home Service Co., Ltd.

●MARUI GROUP CO., LTD.
●Marui Co., Ltd.
●EPOS Card Co., Ltd.
●M&C Systems Co., Ltd.
●Epos S.S. Insurance Co., Ltd.

●

To Shinjuku→

■ Overview of MARUI GROUP CO., LTD. (As of June 26, 2014)

Name: MARUI GROUP CO., LTD.

Date of foundation: February 17, 1931

Date of establishment: March 30, 1937

Listing on First Section of Tokyo Stock Exchange: June 1, 1965

Consolidated operating revenues: ¥416,460 million (Fiscal 2013)

Capital: ¥35,920 million

Shares issued: 318,660,000

Fiscal year-end: March 31

Business activities: Corporate planning and management for 

Group companies conducting retailing and store operation, credit 

card services, and retailing-related services businesses

Stores: 24 located in the Kanto, Tokai, and Kansai regions

Total sales floor area: 408,400 m2

Number of employees: 5,966　(As of March 31, 2014)

(Group total, excludes temporary employees)

Head Office: 3-2, Nakano 4-chome, Nakano, Nakano-ku, 

Tokyo 164-8701, Japan

Tel .03-3384-0101 (Receptionist)

Homepage: www.0101maruigroup.co.jp Kita-Toda Station

●
●

●Marui Kit Center 
  Co., Ltd.

●Moving Co., Ltd.

●

↑

■ Marui Group Head Office Map

 ＜ MARUI GROUP CO., LTD., Structure ＞

■ Officers of MARUI GROUP CO., LTD.

President and Representative Director Senior Managing Director

Managing Director Director

Director Director

Director Director

Director Director　　　　　　　　　 

Corporate Auditor（Full time） Corporate Auditor（Full time） 

Corporate Auditor Corporate Auditor

Executive Officer Executive Officer

Executive Officer Executive Officer

Executive Officer

Hiroshi Aoi Motohiko Sato

Masao Nakamura Koichiro Horiuchi

Etsuko Okaj ima Takashi Wakashima

Tomoo Ishii Toshikazu Takimoto

Nariaki Fuse Hajime Sasaki

Michitaka Mukohara Tetsuji Sunami　　　

Tadashi Ooe Takehiko Takagi

Kyohhei Asada Yoshiaki Kogure

Ｍasahiro Aono Yoshinori Saitoh

Yuuko Itoh 

Corporate Data　
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To O
m

iya To Akabane→

Warabi 
Driving School

JUSCO

Tokyo Gaikan Expressway

Metropolitan Expressway 
Saitama-Omiya Line



MARUI GROUP

Established: October 1, 2003
Capital :  ¥42.5 million
President and Representative Director :  Takeo Horiguchi
Business activities: Supply pickup, product inspection, etc.
Head Office: Toda Product Center Second Building
                      5-1, Bijogihigashi 2-chome, Toda-shi, Saitama 335-0032, Japan
Tel. 048-421-7351 (Receptionist)

Supporting sales at Marui stores as a special subsidiary 
established to hire people with disabilities

Developing products, sales floors, and stores in 
response to customer needs

Marui Co., Ltd.

Marui Kit Center Co., Ltd.

Retailing-Related Services

Inventing all aspects of commercial facilities

AIM Create Co., Ltd.

Established: August 4, 1959
Capital :  ¥100 million
President and Representative Director :  Akira Ino
Business activities: Design / construction of commercial facilities, 
                                 advertisement planning / production, property management
Head Office: 34-28, Nakano 3-chome, Nakano-ku, Tokyo 164-0001, Japan
Tel. 03-5340-0101 (Receptionist)
Homepage: www.aim-create.co.jp (Japanese only)

Retailing-Related Services
M & C Systems Co., Ltd.

Supporting the MARUI GROUP as an IT systems company

Established: September 1, 1984
Capital: ¥234 million
President and Representative Director: Nariaki Fuse
Business activities: Software development, IT system operation
Head Office: 3-2, Nakano 4-chome, Nakano-ku, Tokyo 164-8701, Japan
Tel. 03-5343-0100 (Receptionist)
Homepage: www.m-and-c.co.jp (Japanese only)

Retailing-Related Services

Providing safety and security through total building 
management services
Established: July 1, 1987
Capital :  ¥100 million
President and Representative Director :  Yoshiaki Kogure
Business activities: Building maintenance, security services
Head Office: 34-28, Nakano 3-chome, Nakano-ku, Tokyo 164-0001, Japan
Tel. 03-3229-0101 (Receptionist)
Homepage: www.marui-facilities.co.jp (Japanese only)

Marui Facilities Co., Ltd.

Retailing-Related Services

Established: October 25, 1960
Capital:  ¥100 million
President and Representative Director :  Takashi Wakashima
Business activities: Trucking business, forwarding business, etc.
Head Office: 5-1, Bijogihigashi 2-chome, Toda-shi, Saitama 335-0032, Japan
Tel. 048-233-1000 (Receptionist)
Homepage: www.moving.co.jp (Japanese only)

Satisfying customers with high-quality 
distribution services

Moving Co., Ltd.

Credit Card Services

Established: February 1, 2013
Capital :  ¥200 million (Including paid-in capital)
President and Representative Director :  Izumi Aso
Business activities: Small-amount short-term insurance policy business
Head Office: 3-2, Nakano 4-chome, Nakano-ku,Tokyo 164-8701, Japan
Tel. 03-4546-0101 (Receptionist)
Homepage: http://www.epos-ssi.co.jp/index.html (Japanese only)

Developing a unique insurance business

Epos S.S. Insurance Co., Ltd.

Retailing-Related Services

Established: October 1, 2007
Capital :  ¥100 million
President and Representative Director :  Naoya Shibata
Business activities: Real estate rental business
Head Office: 34-28, Nakano 3-chome, Nakano-ku, Tokyo 164-0001, Japan
Tel. 03-6361-0101 (Receptionist)
Homepage: www.marui-hs.co.jp (Japanese only)

Supplying secure and comfortable high-quality dwellings

Marui Home Service Co., Ltd.

Established: October 1, 2007
Capital :  ￥100 million
President and Representative Director :  Masao Nakamura
Business activities: Operation of specialty stores (operation and development 
of directly managed sales floors and private brands)
Operation of Marui stores, Internet sales
Head Office: 3-2, Nakano 4-chome, Nakano-ku, Tokyo 164-8701, Japan
Tel. 03-3384-0101 (Receptionist)
Homepage: www.0101.co.jp (Japanese only)

EPOS Card Co., Ltd.

Developing a card business that benefits users

Established: October 1, 2004
Capital :  ¥100 million
President and Representative Director :  Toshikazu Takimoto
Business activities: Credit card business, credit loan business
Head Office: 3-2, Nakano 4-chome, Nakano-ku, Tokyo 164-8701, Japan
Tel. 03-4574-0101 (Receptionist)
Homepage: www.eposcard.co.jp (Japanese only)

Retailing

Credit Card Services
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Providing consulting and collection services that are 
considerate of customers’ circumstances

MRI Co., Ltd.

Established: November 25, 2004
Capital :  ￥500 million
President and Representative Director :  Kazutoshi Masuda
Business activities: Collection and management of receivables business, credit 
                                 check business
Head Office: 34-28, Nakano 3-chome, Nakano-ku, Tokyo 164-0001, Japan
Tel. 03-4574-4700 (Receptionist)
Homepage: www.mri-s.co.jp (Japanese only)

Credit Card Services



http://www.0101maruigroup.co.jp




